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ORDER FROM YOUR NEAREST BRANCH OF NATIONAL SCREEN SERVICE 


SPECIAL TECHNICOLOR TRAILER 


RUNNING TIME: 2 mins. 53 sec. 


The mood of a sudden lightning flash and thunder crash gives 
way to a feeling of quiet as a group of forest creatures meet 
the new-born prince, BAMBI. Faline, Thumper, Flower, Friend 
Owl and BAMBI all speak in scenes that are beloved by those 
who have seen the picture before and charmingly entertaining 
for those who are seeing them for the first time. The fluff and 
falderall of BAMBI and his friends becoming ‘‘twitterpated’’ is 
contrasted sharply by BAMBI’s fight for Faline, then with 
dramatic scenes of the forest aflame. The trailer ends on a 
brighter note with additional fun scenes with young BAMBI 
and his friends. 


FREE TEASER TRAILER 


RUNNING TIME: 2 mins. 16 secs. 


Utilizing the picture’s best dialog scenes, this- teaser trailer 
introduces all of the unforgettable Disney characters: BAMBI, 
Thumper, Flower and Faline. Showing situations of humor, 
charm, beauty and excitement, the trailer: dramatizes why 
Walt Disney’s BAMBI is the motion picture loved the world over. 


FREE RADIO TRANSCRIPTION! 


THE BAMBI RADIO CAMPAIGN CONTAINS 9 SPOTS 
ON ONE SIDE OF A 12 INCH DISC. 


CUTS #1, #2, #3 
55 second recorded message 
5 second open end for local live tag 


CUTS #4, #5, #6 


CUT #1—“‘Attention everyone!”’ 
This is a gag spot with Thumper kidding the nar- 


direction, winning the impish rabbit’s approval at narrator. 
the end of the spot. 


CUT #2—‘Wake up!” calls Thumper and the nar- CUT #5—“‘Listen”... 
Features the music from Walt Disney’s BAMBI. 


rator follows with “‘It’s time for fun.” 


This spot points out the enchantment, laughter, 
music and heartwarming adventure in ‘‘the motion 
picture loved the world over.’’ 


CUT #3—‘‘Listen”’... 


The listener is invited to remember the music and 
characters from Walt Disney’s BAMBI. Thumper, 
Flower, BAMBI, introduce themselves. 


25 second recorded message 
5 second open end for local live tag 


CUT #4—‘“‘Attention everyone!” 


rator’s approach. The narrator follows Thumper’s’ This is a gag spot in which Thumper interrupts the 


CUT #6—“‘It's time for fun” 


This spot features story and characters from ‘‘the 
motion picture loved the world over.’’ 


ORDER FREE FROM: 


Buena Vista Distribution Co., Inc. 
Attn: Specialty Dept. 

477 Madison Avenue 

New York, N. Y. 10022 


CUTS #7, #8 
15 second recorded message 
5 second open end for local live tag 


CUT #7—Thumper says, ‘‘Wake up!’’ Narrator says, 
“Take the whole family...” 

Heralds Walt Disney’s BAMBI as the entertainment 

experience of a lifetime. 


CUT #8—‘‘Don’t miss Walt Disney's all-cartoon 
feature.” 


Describes the fun-filled entertainment, enchanting 
story and Walt Disney characters. 


CUT #9—10-second announcement. No open end. 


“Take the whole family to see Walt Disney’s 
BAMBI.”’ 


aks 


Lake e 
IN 16mm COLOR AND BLACK-AND-WHITE AS INDICATED 


=» TV SPOTS! 


AVA/LABLE THROUGH YOUR BUENA VISTA REPRESENTATIVE 


SIXTY SECONDS — 


Each spot contains a 5 second open end for local 
live announcement. 


BAM-601K (B/W) 
BAM-601KC (COLOR) 


“It’s the motion picture loved the world over. 
Walt Disney’s, BAMBI.’ 


Utilizing dialog scenes of BAMBI, Faline, Thumper 
and Flower, this plug demonstrates the charm and 
excitement that makes Walt Disney’s BAMBI “enter- 
tainment such as you’ve never experienced before.” 


BAM-602K (B/W) 


“Here comes unforgettable motion picture enter- 
tainment.” 


Impish Thumper opens this spot by shouting: ‘‘Wake 
up!’”’ Then, in humorous scenes not used in BAM- 
601X, all the characters speak and perform. This spot 
builds to a climax with scenes from the forest fire se- 
quence and ends with the statement: ‘‘Never before 
has there been a motion picture like Walt Disney's 
BAMBI.” 


TW. Showman 


Don’t overlook your most personal means of communication 
with your patrons. When they call for information, give them 
a concise, exciting description of your attraction. Turn to the 
Exploitation pages of this pressbook for suggestions on how 


TWENTY SECONDS — 


Each spot contains a 5 second open end for local 
live announcement. 


BAM-201K (B/W) 
BAM-201KC (COLOR) 


“Take the whole family to see Walt Disney’s, 
BAMBI.” 


Points up family entertainment experience of a life- 
time. 


BAM-202K (B/W) 


“Don’t miss Walt Disney’s BAMBI. Unforget- 
table screen entertainment.” 


Emphasizes story and characters. 


TEN SECONDS — 


Contains a 4 second open end for local live an- 
nouncement. 

BAM-801K (B/W) 

BAM-801KC (COLOR) 


“Take the whole family to see Walt Disney’s, - 


BAMBI.” 


to tell your patrons about BAMBI over the telephone. 


TV SLIDE & TELOP 


TV SLIDE & TELOP 


Order From: 
Buena Vista Distribution Co., Inc. 
Attn: Specialty Dept. 
477 Madison Avenue 
New York, N. Y. 10022 


SLIDE: Illustrated below. A 2x2-inch metal encased 
slide suitable for overlay of date and theatre. In color. 


TELOP: Same illustration as slide. A 4x5-inch black- 
and-white visual suitable for overlay of date and 
theatre. 


Walt Disney's pf 


FREE TV ENTERTAINMENT FILM CLIPS! 


AVAILABLE IN 16mm COLOR OR BLACK-AND-WHITE 
FREE FROM YOUR NEAREST BUENA VISTA REPRESENTATIVE 


TWO sequences from the motion picture, brimming with want-to-see magic, are available for use, FREE, by your 
local television stations as part of their regular entertainment programming. Walt Disney entertainment clips are 
wanted items. Make sure you get the biggest and most select audience possible for them. 


BAM — CLIP #1 
RUNNING TIME: 3 minutes, 30 seconds. 


This entertainment clip features BAMBI, Thumper and Flower 
as they become acquainted for the first time. 


Thumper learns the name of the young prince is BAMBI. 
Thumper runs through the forest romping with BAMBI and 
teaching him the words “‘bird,”’ ‘‘butterfly’’ and ‘‘flower.”’ 
BAMBI calls a little skunk ‘‘Flower’’ and the name sticks. The 
clip ends as thunder and lightning cause BAMBI and Thumper 
to run home. 


BAM — CLIP #2 
RUNNING TIME: 3 minutes, 30 seconds. 


BAMBI and his mother explore the open meadow where they 
meet little Faline. Shy BAMBI is teased by the flirtatious doe. 
As they become acquainted we see the beginning of a forest 
fire. All the animals of the forest run in panic as the fire 
spreads. The clip ends with BAMBI and the other animals 
standing safely in a river watching the fire in the background. 
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Music by 
FRANK CHURCHILL 
EDWARD PLUMB 


Conducted by 
ALEXANDER STEINERT 


GEORGE STALLINGS 


CARL FALLBERG 


JAMES ALGAR 


SAM ARMSTRONG 


ROBERT C. CORMACK 


McLAREN STEWART 
DAVID HILBERMAN 


From the Story By 
FELIX SALTEN 


Supervising Director 
DAVID D. HAND 


Story Direction 
PERCE PEARCE 


Story Adaptation 
LARRY MOREY 


Orchestration by 
CHARLES WOLCOTT 
PAUL J. SMITH 


Choral Arrangements by 
CHARLES HENDERSON 


Story Development 
MELVIN SHAW 


CHUCK COUCH RALPH WRIGHT 


Sequence Directors 
BILL ROBERTS NORMAN WRIGHT 
PAUL SATTERFIELD 


GRAHAM HEID 


Art Direction 
THOMAS H. CODRICK 
AL ZINNEN 
LLOYD HARTING 
JOHN HUBLEY 


DICK KELSEY 
Backgrounds 
MERLE T. COX 
TYRUS WONG ART RILEY ROBERT McINTOSH 
TRAVIS JOHNSON W. RICHARD ANTHONY 
STAN SPOHN RAY HUFFINE' EDLEVITT JOE STAHLEY 
Supervising Animators 
FRANKLIN THOMAS MILTON KAHL ERIC LARSON 
OLIVER M. JOHNSTON JR. 
Animators 
FRASER DAVIS BILL JUSTICE © DON LUSK 


RETTA SCOTT 
KENNETH O’BRIEN 
JOHN BRADBURY 


JOSHUA MEADOR 


ART PALMER 


ou 
hi 


KENNETH HULTGREN 
LOUIS SCHMITT PRESTON BLAIR 
BERNARD GARBUTT 
PHIL DUNCAN GEORGE ROWLEY 
ART ELLIOTT 


To 
SIDNEY A. FRANKLIN 
r sincere appreciation for 
s inspiring collaboration 
TECHNICOLOR® 


@WALT DISNEY PRODUCTIONS 


Re-released 


by Buena Vista Distribution Co., Inc. 


RUNNING TIME: 69 MINUTES, 33 SECONDS 


“Mat BAM- 2H 


AFTER TAKING A SPILL on the ice, little Thumper, the rabbit, tries to untwist the back 
legs of his friend, Bambi, in this humorous scene from Walt Disney’s feature-length 


animated cartoon, ‘‘Bambi,” 


filmed in brilliant color by Technicolor and based on the 


famed novel by Felix Salten. 
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The Beauty and Drama of Walt Disney's ‘Bambi’ 
Again Delights Millions of the Young at Heart 


Walt Disney’s “Bambi,” un- 
animously acclaimed his most 
visually beautiful and drama- 
tically exciting feature-length 
animated cartoon, returns to 
theatre screens to thrill mil- 
lions of moviegoers again and 
to delight millions more for 
the first time. 

Based on the now classic 
Felix Salten novel, this life 
story of a deer and his many 
forest friends is considered 
by many Disney’s greatest 
achievement in the cartoon 
medium. 

Its technical perfection is 
matched only by its emotional 
content and the life cycle of 
every being — birth, growth, 
romance, anguish, triumph — 
are all reflected through the 
endearing Disney forest crea- 
tures as they live out one of 
the great love stories of all 
time. 

Bambi is a deer, the Prince 
of the Forest. His friends are 
Thumper, the captivating 
little cotton-tail; Flower, a 
shy but lovable little skunk, 
and Faline, the doe Bambi 
wins after a _ life-and-death 
struggle. Other members of 
the cartoon cast comprise al- 
most every other bird or ani- 
mal that inhabits a woodland 
setting. 

Perhaps the most brilliant 
part of “Bambi” is the se- 
quence in which the stalwart 
young buck and his friends 
succumb to the “twitterpated” 
influence against which they 
have been warned by a wise 
old owl. This sequence is in- 
spired tomfoolery, and “twit- 
terpated” is the perfect coined 
word to describe that magical 
stage of being in love. Bambi, 
Thumper and Flower, as they 
strut down a forest trail, are 
all the go-get-’em, self-assured 
young men who ever lived. 
And the little lady doe, fe- 
male cotton-tail and skunk, 
are all the girls who ever cast 
a come-hither glance to bring 
their men running. 

Spectacle is handled excit- 
ingly in “Bambi.” One scene, 


Mat BAM-2A 


A BUTTERFLY lights on the tail of young Bambi while his little friends Thumper, the 
rabbit, and Flower, the skunk, watch with amusement in this scene from Walt Disney's 


feature-length animated cartoon, ‘‘Bambi.” 


Filmed in brilliant color by Technicolor and 


based on the famed novel by Felix Salten, this heartwarming story in the life span of 


a deer is released by Buena Vista. 


a marvel of animation, shows 
Faline’s rescue by Bambi from 
a pack of vicious hunting dogs. 
The climax of the picture is a 
vast forest fire, as awesome 
and as terrifying as any real- 
life conflagration. 

A memorable musical score 
is another highlight of this 
motion picture masterpiece. 
Four lilting songs, “Love is a 
Song,” “Little April Shower,” 
“Let’s Sing a Song About 
Spring” and “I Bring You a 
Song,” are performed as in- 
dividual numbers and are used 
again as background themes 
throughout. A chorus of forty 
voices augments the orches- 
tra, enriching the sound track 
with some of the most soul- 
stirring melodic effects ever 
heard on the screen. 

In bringing “Bambi” to its full 
realization, Disney’s artists recall 
that more than four million draw- 
ings were executed during its six 
years of planning and production. 
The final product, if unreeled to its 
full length, would stretch one and 
a fifth miles, which is a fair piece 
of film. 


In addition to the animators, a 
staff of 25 scenic artists created 
more than 450 background paint- 
ings, working in oils rather than 
the customary tempera or water 
colors to achieve greater perspec- 
tive and depth in these forest set- 
tings. 

As is usual in all Walt Disney 
productions, absolute perfection is 
sought and one of the most thor- 
ough esearch programs was 
launched to assure complete accur- 
acy in every minute detail. 

Studio artists roamed the nation- 
al forests during one summer and 
winter, taking hundreds of photos 
and sketching the proper “deep 
woods” backgrounds. Two live 
fawns, two skunks, numerous squir- 
rels, birds, rabbits, chipmunks, owls 
and other gentler inhabitants of 
the great forest lived in an animal 
compound at the Burbank Studios 
during the entire production -and 
frolicked daily as living models for 
the many artists assigned to the 
feature. 

The result is that “Bambi” has 
the great truth of simple yet high 
art, so that its deeply emotional 
story comes through with an ap- 
peal to move every man, woman 
and child. 

Filmed in brilliant Technicolor, 
Walt Disney’s “Bambi” is re-re- 
leased by Buena Vista. 


LIVE ANIMALS INSPIRE DISNEY ARTISTS FOR ‘BAMBI’ 


When Walt Disney began 
production on his feature- 
length animated cartoon, 
‘“‘Bambi,’’ he assembled 
enough forest creatures at his 
Burbank Studios to fill a mini- 
ature zoo. They were imported 
from all over this country and 
Canada to serve as live-action 
models for his creative artists 
assigned to the filmization of 
the widely-read Felix Salten 
novel. 

From the State of Maine, 
the forest locale of the “Bam- 
bi” story, came two fawns, 
Virginia red deer, the most 
beautiful and graceful, and the 
most monogamous, of all the 
breed. The young fawns were 
soon at home in an expansive 
pen built outside the Disney 
Animation building, where 
artists could readily observe 


the animals’ every mood and 
action. 

Bambi and Faline, as they 
were immediately dubbed, dis- 
played so ravenous an appe- 
tite for coat buttons, com- 
pacts, cameras, oranges, bana- 
nas and berries, that a mem- 
ber of the Studio’s research 
department had to be assigned 
to see that the fawns ate noth- 
ing but their diet of goat milk, 
limewater and a little fruit. 

Soon the deer were joined 
by two members of the me- 
phitis family, brought all the 
way from Manitoba, Canada. 
Just plain skunks to most peo- 
ple, this Canadian variety is 
blessed with an unusually fur- 
ry pelt, perfect for artist’s 
models. 

Herman and Petunia, as 
they were called, enjoyed 


their new environment, but 
once or twice they strayed 
afield much to the consterna- 
tion of the Burbank neighbor- 
hood. 

Numerous birds, squirrels, 
chipmunks and rabbits moved 
into the menagerie, but Walt’s 
researchers didn’t need to look 
for an owl. The Studio already 
had a permanent resident in 
one of these nocturnal prowl- 
ers, who returned to his nest 
outside an Animation build- 
ing window each morning just 
in time to pose for artists ar- 
riving for work. 

Filmed in brilliant Techni- 
color, “Bambi,” the beautiful 
and timeless tale of a young 
deer and his forest friends 
based on the famed Felix Sal- 
ten novel, is re-released by 
Buena Vista. 


Mat BAM-1A 


YOUNG BAMBI is mystified and amazed 
as the soft white snow covers the earth 
in this scene from Walt Disney's feature- 
length animated cartoon, “Bambi,’’ filmed 
in brilliant color by Technicolor and based 
on the famed novel by Felix Salten. 


Disney Stories Taken 
From World’s Fables 


Just as Walt Disney’s en- 
tertainment has played to au- 
diences the world over, Disney 
himself has searched the 
worldwide library of folklore 
to obtain story material for 
his animated films. 


From the Italian author, 
Lorenzini, came the entranc- 
ing tale of the puppet, “Pinoc- 
chio,” and from the France of 
300 years ago and author 
Charles Perrault came ‘“Cin- 
derella.”” Great Britain was 
the home of Lewis Carroll, 
who penned the fantasy, “Alice 
in Wonderland,” and of T. H. 
White, who wrote “The Sword 
in the Stone.” 


From Austria, Disney brought 
the magical classic by the Brothers 
Grimm, “Snow White and the Seven 
Dwarfs,” as well as the forest tales, 
“Bambi” and “Perri” by Felix 
Salten. 


In Salten’s “Perri,” Disney, for 
the first time, used real animals to 
carry out a definite dramatic story 
line. Walt termed it a “true-life 
fantasy.” 

This year, “Bambi,” filmed in 
brilliant Technicolor, will be re- 
released by Buena Vista for a new 
generation of moviegoers. Salten’s 
greatest success as a novel, it hit 
the best-seller lists throughout the 
United States. 


Mat BAM-2J 


NEW CHARACTERS KEEP TURNING 
UP IN WALT DISNEY CARTOONS 


One of the most fascinating things about produeing a fea- 
ture-length cartoon like Walt Disney’s famous ‘Bambi,’ soon 
to be re-issued, is the way strange and wonderful new char- 
acters will suddenly appear on the drawing boards without 


the slightest bit of warning. 


To Frank Thomas, a 30 year veteran of Walt Disney’s 
skilled and honored animation team, part of the continuing 


wonder of animation work is 
creating these characters and 
watching them come to life on 
the drawing board. 

Many times, even after the 
storyboard of a cartoon fea- 
ture is set, new characters 
will appear to the animators 
and make themselves a part 
of the finished product. In 
making “Pinocchio,” for ex- 
ample, scene-stealer Jiminy 
Cricket was not discovered 
until Walt’s artists had drawn 
half of the picture. They had 
to go back and work him into 
earlier scenes. 

In another instance, Dis- 
ney’s timeless classic, ‘“Bam- 
bi,” soon to be re-released to 
a new generation of movie- 
goers, is based upon Felix Sal- 
ten’s beloved novel of the same 
name. Yet, two of the film’s 
three top animal stars, Thum- 
per, the rabbit, and Flower, 
the skunk, were not present in 
the book. 

Recalls Thomas, “Flower 
was born during one of Walt’s 
early story conferences. In the 
first treatment of the story- 
board, Bambi’s mother was 
designated to introduce her 
young fawn to the natural 
wonders of the forest, but 
when Thumper came to life, 
that all changed.” 

Change, or the concept of 
“stick - to - it - until - it’s - 
right,” has always been at the 
heart of Walt Disney’s work. 
He remains committed to his 
pledge that Disneyland will 
never be completed, and spent 
years and thousands of dollars 
to perfect his famed Audio- 
Animatronics process before 
offering it to the public at 
Disneyland and the World’s 
Fair. 

“Even in those early days,” 
says Thomas, “we weren’t 
surprised to see new story 
ideas fall into place after pro- 
duction had begun. That in- 
credible rabbit, Thumper, was 
a striking example.” 


u 


IN THE SPRING even the birds become “‘twitterpated” in this scene from Walt Disney's 
feature-length animated cartoon, “Bambi,” filmed in brilliant color by Technicolor and 


based on the famed novel by Felix Salten. 


A number of children had 
been gathered on a sound stage 
to record dialogue for the ini- 
tial scene where the forest 
creatures greet their new 
Prince, Bambi. 

“Each child, portraying a differ- 
ent animal, was given a line to ex- 
press amazement at the young 
fawn,” Thomas explains. “When 
the first ‘take’ was recorded, one 


distinctive little voice slowly 
drawled, ‘Is this . . . the new prince 
: Peethe. ..quukorest. 1” 


Recording activities came to a 
standstill while frustrated dialogue 
directors attempted to teach young 
Peter Behn how to sound excited. 
“After a futile half hour, somebody 
thought, ‘Maybe we can use him 
to advantage just the way he is,’ 
and the animators returned to their 
drawing boards to create a charac- 
ter to for this lovable new voice,” 
says Thomas. 

The result was the candid and 
ingratiating little bunny, Thumper. 
Since he was a happier character 
than the mother deer, Thumper was 
substituted as the guide who intro- 
duces Bambi to the forest. 

“When Bambi and Thumper got 
to the point in the story where 
they discovered Flower, the skunk, 
we had the animal threesome that 
made ‘Bambi’ a motion picture 
classic,” says Thomas. 

Thus, Thumper, the little cotton- 
tail, became to Bambi what Dopey 
was to Snow White, Jiminy Cricket 
to Pinocchio, Timothy Mouse to 
Dumbo and Gus-Gus to Cinderella 
—an animated version of the tra- 
ditional western hero’s sidekick. 

Filmed in brilliant Technicolor, 
Walt Disney’s enchanting feature- 
length animated cartoon, “Bambi,” 
is for Buena Vista release. 


Mat BAM-2E 


BAMBI thinks that Mrs. Possum and her family have the wrong slant on things as they 
hang upside down from a tree limb in this scene from Walt Disney's feature-length 
animated cartoon, “Bambi,” filmed in brilliant color by Technicolor and based on the 


famed novel by Felix Salten. 


A CASTING DILEMMA IS CAUSED BY 
STARS OF WALT DISNEY’S ‘BAMBI’ 


One of the toughest assign- 
ments ever handed the Disney 
Studios’ casting department 
came about when Walt issued 
an order to search the Holly- 
woods for human voices that 
sounded convincingly like 
deer, skunks, rabbits, rac- 
coons, quails and owls, if they 
were to speak like humans, 
for his feature-length ani- 
mated cartoon, ‘‘Bambi.” 

Extensive auditions were 
begun and months of voice 
tests involving professionals 
and non-professionals from 
six to 60 years old followed, 
before final casting was com- 
pleted. 

The artists who were ani- 


‘Bambi’ Forest Grows From Extensive 
Research by Walt Disney Staff 


The forest in all its season- 
al beauty is the magnificent 
setting of Walt Disney’s en- 
chanting feature-length ani- 
mated cartoon, “Bambi,” and 
as created by Disney’s most 
prolific artists, it is as real as 
all the forests on the North 
American continent. 

The “Bambi” forest was the 
result of three years of plan- 
ning, of field trips embracing 
woodlands from Maine to Cal- 
ifornia, and research that in- 
cluded every detail, even to 
smallest leaf. 

Much of the inspiration for 
the picture’s atmosphere came 
from a five-month trip through 
the Maine Woods by Maine- 
born artist Maurice Day and 
a woodsman companion. 

Before leaving the studio, 
he broke down the shooting 
script and mapped out his 
photographing and sketching 
campaign in infinite detail. 
Setting out from Damariscot- 
ta, Maine, Day and his guide 
travelled north several hun- 
dred miles into the wilderness 
of the mountainous Kadahdin 
Region, in the famous Baxter 
game preserve. Making their 
camp at Hersey Dam, an aban- 
doned old logging camp, they 


back-packed on trips into dif- 
ferent regions and covered 
more than two hundred miles 
on foot. 


Armed with a Rolliflex cam- 
era, Day shot approximately 
five-hundred black and white 
photos and about the same 
number of color slides. Among 
his subjects were cloud for- 
mations, animals of all types, 
bushes and trees, sections rav- 
aged by fire, bark patterns, 
snow drifts and countless oth- 
er details. 


While Day was studying and 
photographing the forests of Maine, 
similar, though less extensive, field 
trips were being conducted in the 
western .states. Important areas 
which provided inspiration for Dis- 
ney’s artists were the Sequoia, 
Big Bear and Chico regions of Cali- 
fornia. In addition, several mem- 
bers of Walt’s creative staff com- 
bined vacations with business and 
combed the wooded regions of Ore- 
gon and Washington. 


Armed with this wealth of re- 
search material, the artists back 
at the studio then set about the 
painstaking task of transferring 
the natural beauty and wonder of 
our national forests into the more 
than 450 background paintings re- 
quired for the filmization of the 
famed Felix Salten novel. 


Filmed in brilliant Technicolor, 
Walt Disney’s “Bambi” is re-re- 
leased by Buena Vista. 


mating the cartoon characters 
were called on to evaluate 
each test and to determine 
whether a given voice best 
suited a deer or a rabbit or a 
skunk or quail. 

In many instances the vo- 
cal quality of a candidate not 
only sounded like, but sug- 
gested his animal counterpart. 
This was especially true with 
little Peter Behn, who provid- 
ed the engaging voice of 
Thumper, the mischievous 
little rabbit in “Bambi.” His 
round, impish face also re- 
sembled that of a Disney 
bunny. 

Most voice applicants were 
thrilled to receive word of their 
selection for a particular role and 
accepted such unusual compliments 
as “You sound just great; reminds 
one of a skunk” with good nature 
and pride. 

Filmed in brilliant Technicolor, 
“Bambi,” based on the famed Felix 
Salten novel, is re-released by 
Buena Vista. 


OIL PAINTINGS ADD 
LUSTRE, DIMENSION 
TO DISNEY’S ‘BAMBI’ 


Water colors and tempera 
took a temporary backseat to 
oil paints during the produc- 
tion of Walt Disney’s enchant- 
ing feature-length animated 
cartoon, “Bambi,” when Walt 
decided that this technique 
would greatly enhance the 
beauty and quality of his 
filmization of the _ beloved 
Felix Salten novel. 

For the next two years, the 
twenty-six background artists 
assigned to the production 
revelled at working in this 
new and stimulating technique 
while creating the more than 
450 oil paintings that served 
to backstop the action of the 
delightful cartoon cast of for- 
est creatures. 

The use of oils created an almost- 
real forest of warm sunlight, cool 
glades, waterfalls and pools; a for- 
est which reflected all of nature’s 
moods and seasons. Not just the 
usual flat backgrounds but paint- 
ings with greater perspective and 
depth. 

Filmed in brilliant Technicolor, 
Walt Disney’s “Bambi” is re-re- 
leased by Buena Vista. 
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Mat BAM-1B 


THE CHARMING YOUNG DOE, 
melts the fellow of her choice with a kiss 
in this scene from Walt Disney’s feature- 
length animated cartoon, “Bambi,’’ filmed 
in brilliant color by Technicolor and based 
on the famed novel by Felix Salten. 


Faline, 


COLUMN 
ITEMS 


It took 4,000,000 drawings 
to put together Walt Disney’s 
animated cartoon feature, 
“Bambi,” but the full-length 
motion picture required only 
950 words. The charming film, 
which has delighted millions, 
is one of the finest examples 
of storytelling through the art 
of animation. 

* * * 

The little forest folk that 
giggle so charmingly in Walt 
Disney’s animated cartoon, 
“Bambi,” came by their voices 
naturally. The producer took 
children from his neighbor- 
hood to the zoo, and recorded 
their laughter as they respond- 
ed to the antics of the ani- 
mals. The behavior of Bambi 
and his “twitterpated” friends 
evokes a similar response in 
the motion picture. 

* * * 

“Bambi,” one of the world’s 
most delightful stories, was 
born of the despair of its 
author, Felix Salten. Forced 
to work at jobs he hated be- 
cause of his father’s financial 
straits, Salten turned to writ- 
ing as an escape. The result 
was “Bambi,” which Walt Dis- 
ney has captured in all its 
charm and joy for the beloved 
cartoon motion picture. 

* * * 

Walt Disney’s animated car- 
toon feature, “Bambi,” demon- 
strates how science and tech- 
nology can be called to the 
service of art. The film makes 
more extensive use of the mul- 
tiplane camera than any other 
motion picture. This camera 
enabled the film maker to pro- 
duce three-dimensional effects, 
which produce the magnificent 
depth and atmosphere of 
“Bambi’s” famous forest 
scenes. 

* * * 


Music is employed masterfully 
to convey narrative and mood in 
Walt Disney’s animated cartoon 
feature, “Bambi.” With only 950 
words of dialog, the ear of the 
audience becomes “hungry” for 
sound. What it gets is a feast of 
music: A brilliant orchestral score, 
a chorus of 40 voices, and individu- 
al artists singing 4 lovely songs. 
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WALT DISNEY’S “BAMBI GETS A 
BIG ASSIST FROM MICKEY MOUSE 


Although Mickey Mouse 
was not involved directly in 
the production of Walt Dis- 
ney’s feature-length animated 
cartoon, “Bambi,” this most 
famous of all mice did make 
one substantial contribution 
indirectly to the success of 
this exciting filmization of 
the famed Felix Salten novel. 

He caused and _ sustained 
children’s spontaneous laugh- 
ter so badly needed for the 
motion picture’s sound track. 

Realizing the futility of 
getting a group of youngsters 
to laugh naturally on cue, 
simply by placing them before 
a microphone and_ saying, 
“Now, laugh!,” Disney hit 
upon a sure-fire gimmick. 

Herding the group of chil- 


dren into one of his recording 
stages, the amiable producer 
first served them all the ice 
cream they could eat and then 
proceeded to screen some of 
his old Mickey Mouse cartoons 
for them. 

With microphones discreet- 
ly hidden around the room, 
the gales of childish giggles 
and spontaneous laughter that 
emanated from the delighted 
youngsters were successfully 
recorded for the “Bambi” 
sound track. 

In addition, the youthful actors 
were paid well for their services 
causing one spunky little boy to 
remark, “I’ll work for you any- 
time, Mr. Disney. This is child’s 
play.” 

Filmed in brilliant Technicolor, 
Walt Disney’s “Bambi” is re-re- 
leased by Buena Vista. 


‘Twitterpated’ Was Coined to 
Order for Walt Disney’s “Bambi 


A new word was introduced 
to the English language by 
Disney Studio story men when 
a highly descriptive but non- 
existent expression was need- 
ed to describe the ecstatic 
state of being in love for a 
delightfully funny sequence in 
Walt Disney’s feature-length 
animated cartoon, “Bambi.” 

Writer-lyricist Larry Morey 
and his creative staff came up 
with “twitterpated,” which ex- 
actly suited the situation. It 
also helps to describe the 
sparkling humor of the Spring 
sequence in which three boast- 
ful young males, who have 
stated that they are immune 


to love, are set back on their 
heels by three aggressive 
young females. 

Ever since wise old Friend Owl, 
perched high in a tree top, first 
surveyed the romantic shenanigans 
on the ground below and described 
with scorn the addling process set 
vp by love in Spring, “twitter- 
pated” has become an accepted 
word in our daily vocabulary. 

Coining words is nothing new 
to Disney’s writers and lyricists. 
Morey contributed the word “stick- 
toitivity,” when a new description 
of perserverance was needed for 
“So Dear to My Heart.” 

Filmed in brilliant Technicolor, 
“Bambi,” the beautiful and time- 
less tale of a young deer and his 
family of forest friends, and based 
on the famed Felix Salten novel, 
is being re-released by Buena Vista. 


Artists Chart Course of ‘Bambi’ Cast 


In addition to creating 450 
background paintings for Walt 
Disney’s enchanting feature- 
length animated cartoon, 
“Bambi,” the key background 
artists were also called on to 
supply a series of intricate 
charts of the story’s imagin- 
ary forest settings as a guide 
to the animators in drawing 
character action. 

By studying the charts or 
maps, denoting every tree, 
boulder, stream and thicket, 
the animators could become 
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as familiar with this make- 
believe forest terrain as if it 
really existed and move their 
characters freely without mis- 
hap. 


These special charts soon proved 
their worth for not one of the char- 
acters, Bambi, Thumper or the rest 
of the forest creatures, ever walked 
through a tree, tripped over a rock 
or upstaged the background de- 
signers’ scenic endeavors. 


Filmed in brilliant Technicolor, 
Walt Disney’s “Bambi” is based on 
the famed Felix Salten novel and 
re-released by Buena Vista. 


AN ALLURING BUNNY works her wiles on Thumper, the rabbit, and gets him com- 
pletely ‘“Twitterpated” in this scene from Walt Disney's feature-length animated car- 
toon, “Bambi,” filmed in brilliant color by Technicolor and based on the famed novel 


by Felix Salten. 
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THE YOUNG THUMPER receives some sage advise from his understanding mother while 
his sisters and brothers listen intently in this scene from Walt Disney's feature-length 
animated cartoon, “Bambi,” filmed in brilliant color by Technicolor and based on the 


famed novel by Felix Salten. 


Professional Bird Warbler Makes Key 
Contribution to Walt Disney’s ‘Bambi’ 


One of the most unique and amazing occupations in all of 
Hollywood belongs to a lady named Marion Darlington, who is 
the voice of the birds in Walt Disney’s cartoon feature, “Bam- 
bi,” and who for 35 years now has been Walt Disney’s premiere 
twitterer-warbler. Over the years her repertoire has grown 
to now include more than 5,000 bird calls, give or take a canary 
or two, and is always open to new trills. 

Ever since 1931 when she waxed her first warbles for one of 


Walt’s earlier cartoon shorts, 
“Mickey Cuts Up,” Marion has 
been migrating to the Bur- 
bank Studio whenever a Dis- 
ney sound track calls for an 
aviary accompaniment. For 
that first assignment, Marion 
not only imitated a bird, but 
also voiced Mickey and Minnie 
Mouse doing bird imitations 
themselves. 

Another challenge for Miss 
Darlington came in Disney’s 
feature-length animated car- 
toon, “Bambi,” for which she 
created a whole forest of 
feathered creature-calls. In or- 
der to more properly populate 
the “Bambi” woods, she 
worked hand-in-wing with 
composer - arranger Edward 
Plumb and Frank Churchill 
to place the bird sounds ex- 
actly where they were needed 
in the musical score. 

Marion’s unique mental li- 
brary of feathered facts auto- 
matically established her as 
technical advisor to the ‘““Bam- 
bi” animators. She spent many 
hours showing Disney artists 
how various species look while 
chirping. 

In the Disney filmization of 
the Felix Salten classic, audi- 
ences will hear Miss Darling- 
ton as she imitates individual 
meadow larks, wrens, spar- 
rows, wild canaries, doves and 
bluebirds. Although most of 
her “Bambi” efforts sound 
properly delicate, and give the 
rightful impression of youth 
and spring and love, she also 
had to give voice, on several 
occasions, to a band of raucous 
crows. 

Marion’s experience at 
whistling whole bird choruses 
most recently qualified her to 
warble a sound track for Walt 
Disney’s “Enchanted Tiki 


Room” an exciting and unique 
attraction at Disneyland. 

This Arizona resident was 
just passing the tender age of 
seven when she discovered 
she was as much at home 
around a bird bath as the 
dinner table. 

By the time she was in high 
school in Long Beach, Califor- 
nia, she had become so in- 
trigued with the gentle art, 
she enrolled in Los Angeles 
Whistling School for night 
courses. She graduated from 
both institutions simultane- 
ously and soon was giving 
Twitter-Warble concerts for 
anyone who would listen. 

It was at an early age, even 
before she met Walt Disney, 
that she came up against her 
toughest critic. Joyfully toot- 
ling through a whistling re- 
cital in a Long Beach church 
on a balmy summer afternoon, 
Miss Darlington was dis- 
tressed to hear twitters of 
laughter emanating from the 
audience. 

“This concert may be en- 
tertaining,” she thought to 
herself, “but it’s definitely not 
supposed to be hilarious. 
Something’s wrong.” 

The cause of the commotion soon 
became evident. Up the church aisle 
stalked a big, grey tomcat, his tail 
flipping with excitement. Marion 
managed to maintain her mocking 
bird imitation right up until the 
moment the cat reached the stage, 
stood on his hind legs, and put his 
front paws on her skirt. 

It was then she realized her twit- 
ters were the cat’s meow. Armed 
with the confidence instilled by a 
bird-loving tomcat, she went on to 
even bigger things with Walt Dis- 
ney Productions. 

Filmed in brilliant Technicolor, 
“Bambi,” the beautiful and timeless 
tale of a young deer and his family 
of forest friends, is being re-re- 
leased by Buena Vista. 


SYNOPSIS 
(Not for Publication) 


As dawn breaks in the for- 
est, the animals and birds 
herald the birth of a new 
Prince. Bambi, a little fawn is 
born. Thumper, a young bun- 
ny, awakens Friend Owl with 
the news and all the forest 
creatures congratulate the 
mother and admire the new 
Prince. 


After Bambi learns to walk, 
Thumper undertakes to coach 
him on the ways of the forest 
and how to talk. They meet a 
little skunk, Flower, and the 
three become fast friends. 


As he grows, Bambi spends 
his days romping with Thum- 
per and Flower. One day he 
discovers another fawn, a lit- 
tle girl — Faline. Bambi, bash- 
ful at first, runs and hides 
behind his mother. 


Eventually Bambi and Faline 
become good friends and spend 
many happy days playing togeth- 
er in the meadow. One day, a hush 
falls over the meadow as a majes- 
tic stag comes into view. He stops 
to inspect Bambi, whose friendly 
smile fades at the Great Stag’s 
stern expression. After the Great 
Stag leaves, Bambi’s mother tells 
him that “This Great Prince of 
the Forest” is his father. 


In the forest, the Great Stag 
senses something is wrong. He 
races back to warn the others that 
“Man” is in the forest. Bambi be- 
comes lost in the confusion and is 
rescued by the Great Stag just as 
shots ring out. 


Winter comes — childish frolics 
change to hardships as the deer 
search frantically for food. Again 
“Man” invades the forest and Bam- 
bi and his mother try to escape 
into the thickets. The Great Stag 
appears from out of the winter 
twilight to tell Bambi, “Your 
mother can’t be with you any more 
- .. “Man” has taken her away. 
Now you must learn to walk alone. 
Come my son.” 


It is spring — and all the forest 
animals are falling in love. Friend 
Owl warns Bambi, Thumper and 
Flower on the dangers of the sea- 
son — of becoming “Twitterpated.” 
But Flower falls in love. And 
Thumper is next. Bambi, disgust- 
ed with his friends, roams alone. 
Then, he meets Faline and, he too, 
becomes “twitterpated.” Sudden- 
ly he is jarred back to reality by 
the sudden appearance of a rival 
who wants Faline for himself. A 
vicious fight ensues and Bambi 
triumphs. Bambi rejoins Faline and 
they walk away together. 

In autumn, Bambi senses some- 
thing is wrong. Leaving Faline 
asleep, he meets the Great Stag, 
and together they discover the 
campfire of “Man.” Shots rain 
through the forest. Faline is cor- 
nered by a savage pack of hunting 
dogs but Bambi arrives in time to 
hold them off while she escapes. 
As he attempts to flee, Bambi is 
shot and wounded. 


Back at “Man’s” camp, the camp- 
fire spreads and soon the whole 
forest is aflame. Through the 
smoke the Great Stag finds Bambi 
and leads the way to safety. On 
an island Bambi and Faline are re- 
united. 


It is again spring and there is 
much activity. Thumper and his 
family awaken Friend Owl; Flower 
and his son follow. In the thicket 
is Faline with twin fawns. There is 
much rejoicing among the forest 
creatures. On a hill, overlooking 
the thicket, Bambi and the Great 
Stag look on. Then the old Prince 
goes off into oblivion and Bambi 
takes his place as the Great Prince 
of the forest. 

Filmed in brilliant Technicolor, 
Walt Disney’s enchanting feature- 
length animated cartoon, “Bambi,” 
is based on the famed Felix Salten 
novel and re-released by Buena 
Vista. 
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THE WISE OLD OWL gives some very good advice to three young friends, (I to r) 
Flower, the skunk, Thumper, the rabbit, Bambi, the deer in this scene from Walt Dis- 
ney's feature-length animated cartoon, “Bambi,” filmed in brilliant color by Technicolor 
and based on the famed novel by Felix Salten. 


Disney’s Delightful ‘Bambi’ Returns 


Brimming with enchant- 
ment and featuring some of 
the most delightful cartoon 
characters ever created, Walt 
Disney’s feature-length ani- 
mated cartoon, “Bambi,” re- 
turns to the screen with all of 
its original magic, drama and 
spectacle to thrill anew movie 
audiences everywhere. 


The hero is a deer named 
Bambi, who from the time of 
his birth is squired through 
one forest adventure after an- 
other by a forthright cotton- 
tail, Thumper, a self-appoint- 
ed information bureau. 
Thumper chaperones Bambi’s 
growth, teaches him the art 
of ice skating, and helps him 
enlarge his daily vocabulary. 
In the course of their activi- 
ties they befriend a wistful 
skunk named Flower and all 
goes well until predatory Man 
and a forest fire interrupt 
their idyll. 


Walt Disney’s ‘Bambi’ 
Enriched by Lilting 
Score, 4 Song Hits 


Music, always a vitally im- 
portant part of any Walt Dis- 
ney production, has never 
been used more effectively 
than in the producer’s en- 
chanting feature-length ani- 
mated cartoon, “Bambi.” 


All of the elements of beau- 
ty, romance, excitement and 
pathos, marking the dramatic 
life story of a deer and his 
adventures with other forest 
creatures, inspired Disney 
composers to use music to set 
the mood of the story, em- 
bellishing the action and sug- 
gesting the individual per- 
sonalities of the animated 
characters. 


Four songs are sung by individu- 
al artists while a chorus of forty 
voices augments the orchestral 
score. For the basic theme, Frank 
Churchill composed the beautiful 
and haunting “Love is a Song” with 
Larry Morey supplying the lyrics. 
The other songs include the lilting 
“Little April Shower,” “Let’s Sing 
a Song About Spring” and “I Bring 
You a Song.” 


A host of other wonderful 
cartoon characters re-intro- 
duced range in _ personality 
from a matronly quail to a 
blustery owl, the one sane 
voice in a forest abounding 
with Spring romance. Faline, 
a lovely doe, attracts the now- 
maturing Bambi, while his 
pals Thumper and Flower are 
unblushingly captured, _ re- 
spectively, by a lady rabbit 
loaded with allure, and a shy 
but determined femme-skunk. 


Although Bambi and his 
friends are separated tempo- 
rarily when their paths di- 
verge, they are re-united 
when disaster strikes their 
forest home. 

A lilting musical score, including 
song's like “Love is a Song,” “Little 
April Shower,” “Let’s Sing a Song 
About Spring” and “I Bring You a 
Song,” sets the mood and keys 
much of the action of this exciting 
filmization of the famed Felix Sal- 
ten novel and the lush colors of 
the forest settings are faithfully 
captured by the Technicolor lensing. 

Walt Disney’s “Bambi,” is re- 
released by Buena Vista. 


‘BAMBI’ SINGER IS A 
WALT DISNEY FAVORITE 


When Walt Disney started 
searching for a singer to vo- 
calize the love theme in his 
feature-length animated car- 
toon, “Bambi,” he was imme- 
diately taken with the voice 
of Donald Novis, a popular 
tenor of the day. 


Novis’ exciting rendition of 
the romantic ballad, “Love is 
a Song,” in the film’s opening 
sequence, launched the now 
perennial favorite on its way 
to international popularity. 


Novis, too, went on to great- 
er fame and success and some 
years later, when Walt was 
about to open Disneyland, he 
again paged the singer. This 
time he needed a tenor to head 
his Golden Horseshoe Revue 
and Novis was again his first 
choice. 


Donald accepted the offer 
and for many years thereafter 
was the stellar attraction at 
the park’s popular western 
saloon, until his recent retire- 
ment from show business. 


Felix Salten, ‘Bambi’ Author, Conquered 
Despair to Become Successful Writer 


Felix Salten, who authored the best-selling novel, “Bambi,” 
on which Walt Disney based his enchanting feature-length 
animated cartoon of the same name, turned to writing as a 
means of overcoming the despair that filled his early life and 
eventually became one of the world’s leading literary figures. 


With his family thrust into 
poverty as the result of a dis- 
astrous coal mining venture 
in which his father had be- 
come involved, the young Felix 
was forced to take a meager 
job with an insurance firm to 
contribute financial assistance 
to the household. 

Bored with his work and op- 
pressed by family affairs, he 
found escape from his frustra- 
tions through the stories he 
created in secret. When he dis- 
covered his efforts would bring 
him financial return, he quit 
his job to devote full time to 
writing. 

For many years, Salten eked 
out an existence with his writ- 
ing until he became a contri- 
butor to the magazine, “The 
Beautiful Blue Danube,” and 
received the encouragement of 
a number of established men 
oi Austrian letters. 

His success irritated some 
of his contemporaries, who 
did their best to disparage the 
youth’s work. Thus, Salten be- 
gan writing under a pen name, 
and soon found the adversar- 
ies praising his disguised ef- 
forts. 


“Bambi” brought to Salten 
world-wide success and fame 
and, following its publication 
in 1928, was the first of six 
Salten novels translated into 
English. The others were “Fif- 
teen Rabbits,” “Samson and 
Delilah,” ‘‘Bambi’s Children,” 
“Florian,” “Perri” and “The 
Hound of Florence.” 

Of these, “Bambi,” “Perri’’ 
and “The Hound of Florence,” 
were successfully brought to 
the screen by Walt Disney, 
the last as the basis for the 
producer’s hilarious comedy 
hit, “The Shaggy Dog.” 

When the Germans invaded 
Austria just prior to World 
War II Salten was confined to 
his home for eight months. 
Eventually he was permitted 
to go to Switzerland through 
the intercession of friends. He 
continued to live there until 
his death in 1945 at the age 
of 76. 

Filmed in brilliant Techni- 
color, “Bambi,” the beautiful 
and timeless tale of a young 
deer and his family of forest 
friends, is being re-released 
by Buena Vista. 


Special Camera Technique Helps ‘Bambi’ 


The multiplane camera, a 
photographic innovation dis- 
covered and developed by 
technicians at the Walt Disney 
Studios, has never been used 
more extensively or effectively 
than in Disney’s enchanting 
feature-length animated car- 
toon, ‘“Bambi.” 

This special camera, designed to 
endow certain animated scenes with 
a third dimensional quality, photo- 
graphs the cartoon characters work- 
ing within the painted backgrounds. 
Under the old technique, the char- 
acters were ink-and-painted on a 
sheet of celluloid and filmed as a 
single, flat subject, over one back- 
ground. All perspective was sug- 
gested by the artists’ creative ef- 
forts. 

Operated within a gigantic ver- 
tical crane that supports up to 
seven levels or planes, each carry- 
ing a component part of the over- 
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on plate glass, the multiplane 
camera shoots down through the 
scenery capturing the action of the 
animated characters as they are 
moved about within the background 
planes. 

The multiplane camera is of in- 
finite accuracy. Each plane may be 
lighted separately, moved individu- 
ally or jointly, closer to or farther 
from the camera lens, or at differ- 
ent speeds, depending upon the 
complexity of the scene to be pho- 
tographed. 

The end result produces a realism 
and vitality never before deemed 
possible in animated motion pic- 
tures. 

Introduced as an experiment, the 
multiplane camera was first used 
in a Disney cartoon short called 
“The Old Mill.” The process reached 
a high degree of perfection in 
Walt’s first feature-length cartoon, 
“Snow White and the Seven 
Dwarfs,” and has been prominently 
used in every subsequent cartoon 
feature. 


TRYING HIS VOCAL CORDS, Bambi's bellow blows his young friends of the forest off 
balance in this scene from Walt Disney's feature-length animated cartoon, “Bambi,” 
filmed in brilliant color by Technicolor and based on the famed novel by Felix Salten. 
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Walt Disney’s ‘Bambi’ 
Is an Untalky Talkie 


Walt Disney, a firm believer 
in the old adage that actions 
speak louder than words, 
brought his enchanting fea- 
ture-length animated cartoon, 
“Bambi,” to the screen with 
less than 1,000 words of dia- 
logue spoken between the en- 
tire cast of cartoon characters. 

The famed Felix Salten 
novel from which “Bambi” 
was adapted, contains 223 
pages of text and nearly 10,- 
000 words of dialogue. The 
first draft of the screenplay 
was told in about 5,000 words. 

On reading it, Walt de- 
clared, “The characters talk 
too much. In the book, it’s 
different. We're working with 
a medium that calls for action 
so let’s cut all unnecessary 
conversation.” 

‘The completed film wound up 
with only 950 words of dialogue, 
by actual count, and the end re- 
sult proved much more effective. 
There are entire sequences in 
which not a single word is spoken 
and in others only a few lines are 
heard. Instead, background music 
was used extensively throughout. 
The exciting musical score contrib- 
utes largely to the overall mood 
of the production and enhances 
much of the action. 

Filmed in brilliant Technicolor, 
Walt Disney’s “Bambi” is re-re- 
leased by Buena Vista. 
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IN A FIELD OF BLOSSOMS young Bambi meeis a new friend, Flower, the skunk, in 


this scene from Walt Disney's feature-length animated cartoon, ‘‘Bambi,’’ 


filmed in 


brilliant color by Technicolor and based on the famed novel by Felix Salten. 


Frank Churchill’s Beautiful 
Music Sparks ‘Bambi’ Again 


The beautiful and timeless 
music of the late, famed Frank 
Churchill, which cut such a 
niche for the man and his 
works, comes to life again in 
“Bambi,” soon to be re-re- 
leased to a new generation of 
movie-goers. 

Churchill’s music, shut off 
in 1942 with his untimely 
death at the age of 40, adorned 
some 65 Disney short subjects 
and full-length animated fea- 
tures during his twelve years 
with the studio. A quick glance 
at a list of Churchill-penned 
Disney tunes will reveal such 
hits as ‘“Who’s Afraid of the 


4,000,000 DRAWINGS USED IN WALT DISNEY’S ‘BAMBI’ 


Aside from Bambi himself 
and the other fascinatingly 
endearing characters in Walt 
Disney’s animated feature mo- 
tion picture, the interesting 
thing about “Bambi” is the 
enormous amount of work that 
Walt and his artists were put 
to in producing the modern- 
day classic. 


THE SPONTANEITY OF CHILDISH 
LAUGHTER ADDS SPARKLE TO ‘BAMBI’ 


The spontaneity that goes 
into every Walt Disney car- 
toon feature is a direct prod- 
uct of the famed producer 
himself, a fact particularly 
pointed up by a little known 
behind - the-scenes incident 
that occurred during the pro- 
duction of “Bambi.” 

Walt needed a children’s 
laugh-track. Now, these are 
easy enough to come by. One 
way is to buy it from laugh- 
track specialists. Another is 
to produce your own, perhaps 
by lining up a group of chil- 
dren and asking them simply 
to laugh. 

But Walt had still another 
system: his own. He recruited 
twenty tiny tots from his own 
neighborhood and _ brought 
them to the studio for a Satur- 
day afternoon. After a visit to 
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the pens where live deer, rab- 
bits, and even  deodorized 
skunks were being kept for 
study by Disney artists, the 
children were ushered to a 
recording stage. 

Inside was a veritable feast 
of ice cream and cake, and to 
top it off, Walt proceeded to 
show them several cartoon 
subjects he had produced dur- 
ing the silent film days. 

Then Walt ordered his re- 
cording machines turned on, 
and captured some of the most 
spontaneous childish giggles 
ever heard in a motion picture. 

Filmed in brilliant Techni- 
color, Walt Disney’s enchant- 
ing feature-length animated 
cartoon, “Bambi,” is based on 
the famed Felix Salten novel 
and re-released by Buena 
Vista. 


TO ESCAPE the roar of the forest fire that closes in about them, Bambi and his father, 
the great king of the forest, take to the stream in this scene from Walt Disney's fea- 
ture-length animated cartoon, ‘‘Bambi," filmed in brilliant color by Technicolor and 
based on the famed novel by Felix Salten. 
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The final product, if un- 
reeled to full length, would 
stretch one and a fifth miles, 
which is a fair piece of film. 
But to get this finished to 
perfection required the execu- 
tion of more than four million 
drawings. 


Veteran Disney artists re- 
call that at least nine research 
sketches and test drawings 
were created and discarded for 
every one accepted. 


And yet, with all the draw- 


Walt Disney’s 
‘Bambi’ Abounds 
With Animal Stars 


Walt Disney returns to the 
screen his most spectacular 
and dramatic feature-length 
animated cartoon, ‘Bambi,’ 
an intensely human and emo- 
tional story told in terms of 
its unforgettable forest crea- 
tures. 


One of the most endearing 
cast of cartoon characters ever 
to emanate from the Disney 
Studios is led by the hero, 
Bambi, a young deer and 
Prince of the Forest, who 
learns that he must fight to 
win the love he so strongly 
desires. Then there is the gay 
and zany Thumper, a cotton- 
tail, who just about steals 
every comedy situation in the 
show, and a shy little skunk 
dubbed Flower to complete the 
stellar trio. 


These three delightful car- 
toon characters become in- 
volved with countless other 
forest creatures in this en- 
chanting filmization of Felix 
Salten’s immortal novel. Bam- 
bi’s mother; his father, the 
Great Stag; his attractive 
sweetheart, Faline; Friend 
Owl, and Ronno, the rival deer, 
are but a few of the other 
unforgettable characters that 
share the adventure, laughter 
and excitement of this great 
story. 


Filmed in brilliant Techni- 
color, Walt Disney’s “Bambi” 
is re-released by Buena Vista. 


ing, a mere nine hundred and 
fifty words were needed for 
the sound track, which com- 
pares rather dramatically with 
the 10,000 words Felix Salten 
penned into the novel on which 
the picture is based. 


But, moving pictures speak 
louder than words, especially 
cute animal pictures, and so 
Walt ordered all the brevity 
possible in his script. 


Filmed in brilliant Techni- 
color, “Bambi,” the beautiful 
and timeless tale of a young 
deer and his family of forest 
friends, is being re-released 
by Buena Vista. 


Big Bad Wolf?”, “Pied Piper 
of Hamlin,” “Some Day My 
Prince Will Come,” ‘“Heigh 
Ho,” and “Whistle While You 
Work,” only a few of the songs 
he wrote in addition to those 
for “Bambi.” 

Churchill had the rare tal- 
ent of being able to write mu- 
sic for a scene before it was 
animated, thus assisting the 
animator in creating the mood, 
tempo and pacing of a cartoon 
character’s actions. In “Bam- 
bi’s” rain sequence, for in- 
stance, the rhythm of the rain 
was keyed and animated to 
Churchill’s music. Down to the 
last raindrop, the music set 
the mood and tempo of the 
animation, not vice versa. 

His ancestors, fleeing religious 
persecution in England, were among 
the first to settle the colony of 
Maine, in 1609. So Frank’s life was 
always steeped in tradition, and 
this was reflected in his uniquely 
American music, 

Although he attempted to follow 
the behests of his family and study 
medicine at U.C.L.A., Frank was a 
born musician. At 15 he was play- 
ing the piano in silent movie the- 
atres. Then he spent five years as 
a staff musician for KNX Radio 
in Los Angeles before joining the 
Disney Studio. 

His music, like the films “Snow 
White” and “Bambi” themselves, 
will be enjoyed by generations to 
come. 

Filmed in brilliant Technicolor, 
Walt Disney’s enchanting feature- 
length animated cartoon, “Bambi,” 
the heart-warming adaptation of 
the immortal Felix Salten novel, is 
being re-released by Buena Vista. 


Walt Disney’s ‘Bambi’ Traces 
Life’s Great Joy and Drama 


(Prepared Review) 


A motion picture which traces all of life’s most joyous and 
dramatic moments, Walt Disney’s ‘“‘Bambi,” returns to the 
screen at the .................... Theatre, bringing its timeless story 
of a young deer and his forest friends to enchant a new 
generation and rekindle memories for the old. 

Representing six years of research, story development and 


production, the 75-minute full-length Technicolor film was 
one of the most difficult animated features ever attempted 
by the Disney Studios. ‘‘Pinocchio,” ‘The Reluctant Dragon,” 
“Fantasia” and “Dumbo” all were completed and released 
throughout the world while “Bambi” was on the drawing 
boards. 

Through the years, the film’s artistic value has been as 
appreciated by adults as its entertainment value has been 
prized by children. The essence of simplicity, “Bambi” shares 
with its audiences the joys of youth and discovery experienced 
by a young deer and his two companions, Thumper, an ir- 
resistible rabbit, and the wistful skunk, Flower. 

Based upon Felix Salten’s best-selling novel, the film pre- 
sents the entire life cycle of the animal kingdom. Highlight 
scenes include the springtime birth of Bambi, the new Prince 
of the forest; his first tour of the wooded wonderland with 
his quickly acquired playmates, Thumper and Flower; wintry 
fun when the fawn and rabbit take a spin on the ice, and 
desperation when the animals search through the snow for 
food. Evoking every emotion, the story fills with bitterness 
when Bambi’s mother is felled by a hunter’s bullet, and with 
love when the three “Twitterpated”’ friends meet their femi- 
nine match the following spring. 

A peak of excitement is reached in autumn when Man again invades 
the forest, and becomes responsible for a devastating fire. Shot after 
rescuing his doe, Faline, from the jaws of hunting dogs, Bambi is led 
through the fire to safety by The Great Stag, and fittingly takes his 
father’s place as guardian of the forest kingdom soon after. 

The memorable animation is supplemented by the late Frank 
Churchill’s warm and stirring musical score. “Bambi” was the last film 
ever scored by Churchill, who was responsible for such unforgettable 
Disney tunes as “Who’s Afraid of the Big Bad Wolf?” “Heigh Ho,” and 
“Whistle While You Work.” 

“Bambi,” re-released by Buena Vista, must certainly be regarded as 
ae - the most beautiful motion pictures ever made with brush, paint 
an ove. 


NUMBER ONE THIS SUMMER! 


‘NUMBER ONE °® | NUMBER ONE © NUMBER ONE 
_ DISNEY é CRUSOE :: USN » VAN DYKE . 


BACKED BY THE NUMBER ONE CAMPAIGN! 


WH 12-PAGE FULL-COLOR PROMOTIONAL SPREAD IN LOOK MAGAZINE, 10 NATIONAL ADVERTISERS LEAPING ABOARD 
THE CRUSOE BANDWAGON! 8,000,000 READERS! §§ TOP LEVEL PUBLICITY SATURATION FOR AMERICA’S NEW 
EH A NATIONWIDE CONTEST! OVER 40,000,000 ENTRY = NUMBER ONE FUNNY MAN! EVERY MAJOR 
BLANKS! GREAT PRIZES, STARTING WITH FIRST PRIZES — MAGAZINE! EVERY FEATURE SERVICE! 
OF 2-WEEK VACATIONS TO HAWAII FOR 15 LUCKY COUPLES! “EVERY MEDIUM! [™ DYNAMIC 
THE EXCITING “GAL WEDNESDAY” RADIO CONTEST, of DISNEY TELEVISION SUPPORT, 
IN EVERY TOWN AND CITY ACROSS THE COUNTRY! 4 » dy ALREADY UNDER WAY! jg AND MORE! 
By HAWAII HOSTS THE WORLD PREMIERE! = _Ssapggee— > 


“WALI DISNEY 


LE ROBIN CRUSOE, USN. 
. vck VAAN DYKE. NANCY oy AWAN. aw TAMIROFF 


scacenpuaya¢ BILL WALSH - DON DaGRADI- co-prooucers BILL WALSH RON MILLER oisecreo ev BYRON PAUL - oe voor daira 


©1966 Wal Disn ney Produ chi 


y 4 Page 9 


Heres BAMBI---and his Twitter-pated’ friends 


...yto Charm and delight NEW Millions: 


oe SoeFesen 


From the 
Story by 
FELIX SALTEN 


Re-released by 
BUENA VISTA 
Distribution Co., Inc. 


; TECHNICOLOR’® 
I Tull 


© Walt Disne 
+. x) HAPPY SONG HITS! tnctuging “Love Is a Song”. “Little April siowart é : 


Productions, Inc. 


Look to the name 
WALT DISNEY i. H 3 A t R E 
for the finest in 
family entertainment. 


Mat 401 360 lines 4 cols. x 90 (26 inches) 


FILLED WITH “TWITTERPATED” FUN 


..as Bambi and his beloved 


TECHNICOLOR* 


spe Re-released by BUENA VISTA Distribution Co., Inc. » © Walt Disney Productions, Inc. 


“Love \s 4 Song" 


syittle April shower” | SY Bee: = From the Story by FELIX SALTEN 
Re-released by BUENA VISTA Distribution Co., Inc. » © Walt Disney Productions, |nc. 
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Mat 302 150 lines 3 cols x 50 (11 inches) Mat 204 100 lines 2 cols x 50 (7 inches) 
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MOTION PICTURE 


Lnchaniment- 
FROM WALT DISNEY 


The screen overflows with laughter 
as Bambi, Thumper, 

Flower and all the rest 
of his “twitterpated” 
friends charm and 
delight you! 


ENCHANTING 
ENTERTAINMENT! 


5 


HAPPY Technicolor® 
SONG HITS! "PEL SALTEN 
ncluding 


Re-released by BUENA VISTA 
Distribution Co., Inc. 


“Love Is a Song” 
© Walt Disney Productions, Inc 
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WITH 9 HAPPY 
Walt ‘Diariay Productions, Inc. SONG HITS! 


Look to the name 
WALT DISNEY 
for the finest in 

family entertainment. 
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Mat 105 100 lines (7 inches) 
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NEXT 
ATTRACTION 
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© Walt Disney Productions, Inc. 
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A HEARTWARMING STORY 


; : filled with fun and music! gm, 
Filled with Enchantment! 


ee e ; 
Tingling with Adventure ! <a Walt Disneys : 
a : Buzzin’ with Fun! : 


TECHNICOLOR® // 4. 


T H E A if R E 


Mat 206 74 lines 2 cols. x 37 lines (5! inches) 


HAPPY 
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Including 
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“Little April Shower” 


TECHNICOLOR® 


From the Story by FELIX SALTEN » Re-released by BUENA VISTA Distribution Co., Inc. * © Walt Disney Productions, Inc. 


a H E A + R E 


Mat 208 50 lines 2 cols. x 25 lines (34 inches) 


Look to the name WALT DISNEY for the finest in family entertainment. 


Mat 303 300 lines 3 cols. x 100 lines (21 inches) 


FINAL 
BILLING REQUIREMENTS TO BE COMPLIED WITH 
IN ALL ADVERTISING (Including Paid Publicity) 


BAMBI 


The following credits shall be displayed, in the order and size indicated, 
in all advertising and paid publicity (other than group, list, teaser, trailer, 
special advertising and advertisements of EIGHT (8) COLUMN INCHES OR 
LESS). The percentage size designated for each name indicates its percent- 
age size of the title, unless otherwise indicated. The title size of 100% is 
determined by the average height of the letters in the title. 


@esOeqeeee 


WALT DISNEY’S Approx. 75% preceding title. 


Walt Di Ss 
a t isneyS Use obligatory in all advertising. 


mes é Je a 
563 ay 0 ge BAMBI 100% 
TECHNICOLOR® 25% 
a “From the Story by ae 


Approx. 5%. Readable type. 
; FELIX SALTEN rp : e 

TECHNICOLOR® a S Re-Released by Approx. 5%. Use desirable. Small 
4 3 BUENA VISTA readable type all ads, except where 

From the Story by FELIX SALTEN - Re-released by BUENA VISTA Distribution Co.,Inc. « © Walt Disney Productions, Inc. 3 : DISTRIBUTION CO., INC.| space limitation precludes use. 

sa | ; : bligatory. 
©Walt Disney Productions ~ Siar 

“a ble. 
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for the finest in family entertainment 


Mat 307 201 lines 3 cols x 67 (14 inches) 
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o An exciting story 
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Look h 
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Mat 304 90 lines 3 cols x 30 (1642 inches) 


Look to the name WALT DISNEY for the finest in family entertainment. 


Mat 203 150 lines 2 cols x 75 (11 inches) 


ENCHANTING 
ENTERTAINMENT 


Bambi and his delightful 
friends, in the beloved motion 
picture...filled with music, 

laughter and adventure. 


as 


story 
to thrill 
NEW 


millions! 


5 HAPPY 
SONG HITS! 


Including 


“Love Is a Song” 
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© Walt Disney Productions, Inc: 


From the : Re-released by BUENA VISTA Distribution Co., Inc. 
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© Walt Disney Productions, Inc. Re-released by BUENA VISTA Distribution Co., Inc. 


Look to the name 
WALT DISNEY 


Mat 102 75 lines (514 inches) 


for the finest in 
family entertainment. 


Mat 305 276 lines 3 cols. x 92 lines (20 inches) 


All advertising material in this pressbook, as 

mM well as all other newspaper and publicity ma- 
terial, has been approved under the MPAA Ad- 

vertising Code as a self-regulatory procedure 

of the Motion Picture Association of America. 

All inquiries on this procedure, which is voluntarily subscribed 
to by the major motion picture companies, may be addressed 
to: Advertising Code Administrator, Motion Picture Association 
of America, 522 5th Avenue, New York, New York 10036 
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© Walt Disney Productions, Inc. 
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for the finest in 
family entertainment. 
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of all of your holdover ads! 
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Look to the name WALT DISNEY for the finest in family entertainment. 
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FREE CO-OP 
AD MAT 


AVAILABLE IN 8 COLUMN 
& 5 COLUMN TABLOID SIZE 


ORDER FROM 
BUENA VISTA 


NOTE: 


The reproduction of the co-op ad on this page is in fine 
screen, ready for your use, same size, in offset newspapers. 
Co-op ad mats available from National Screen Service are 
in coarse screen, for newspapers using letterpress printing. 
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COMMUNICA 


2S 


The telephone is your most personal advertising medium. Use it to stimulate that 
extra bit of excitement when a patron calls for information. What you or your staff 
say over the phone may decide, or undecide, that patron on coming to your theatre. 
Below are some suggestions for your ‘‘Bambi”’ telephone message: 


RECORDED 


Peet tts 1S TNS et us Theatre. 
Today’s attraction is Walt Disney’s all-cartoon 
feature, ‘‘Bambi,’’ unforgettable screen en- 
tertainment, fun-filled with the enchanting 
story and Disney characters loved the world 
aver, Show times ane 2 ioc... cake 
Te COACAtUe IG ie Me cies Bs ; 
SOWIE (Al oi oh et Bo Ok ae cd For 
further information or to speak to the man- 
aE OM pO rn eg 


RECORDED 


Good aiternoon, this ts the ®.... ca... 
Theatre. Our feature is Walt Disney’s ‘‘Bam- 
bi’’, the beloved all-cartoon favorite filled with 
laughter, excitement and memorable Disney 
characters. Showtimes are ........................ 
Gur next attraction willtber.......4..04..8. ; 
i! SNR oe > A. ae 


RECORDED 


Good morning. This is a recorded announce- 
ment trom-the: 5 24 eS Theatre, 
FOR aLeG (OE ys ee eee er a ee 
Today we are pleased to present the de- 
lightful all-cartoon feature, ‘‘Bambi,’’ filled 
with fun, music, excitement and enchanting 
Walt Disney characters. Feature times today 


LIVE (in answer to question, 
“What is ‘Bambi’ about?’’) 


1. ‘‘Bambi’’ is the all-cartoon story of a 
young deer, his adventures and his 
charming woodland friends, told with 
wonderful Walt Disney charm and humor. 


2. ‘‘Bambi’’ is wonderful Walt Disney enter- 
tainment for the entire family, with lots 
of songs, lots of action and many won- 
derful Walt Disney cartoon characters. 


3. You will really enjoy ‘‘Bambi.’’ It’s an 
all-cartoon feature—one of Walt Disney’s 
best—with music, fun and lots of excite- 
ment. 


4. You have my personal recommendation; 
‘Bambi’ is a motion picture you will 
never forget. It’s got music, drama, 
laughter and many delightful Walt Disney 
cartoon characters. 


Familiarize your personnel with all the above : 


TE THE FUN BY PHONE 


copy. Let them use the answer that gives the — 
_ best response to the question as it is asked. | 


COLOR IT BIG 


One of the biggest things in local promotion today 
is the Walt Disney coloring contest. Theatres are 
today witnessing a surge of response far above 
the previous high level. And what more could 
anyone ask of a coloring contest than to have all 
the wonderful ‘‘Bambi’’ characters in it? (See P. 
a7). 


SCHOOLS AND LIBRARIES 


The beloved book by Felix Salten and the all-time 
favorite Walt Disney motion picture are a com- 
bination guaranteed to unlock the doors of libraries 
and schools in your community. Use Entertain- 
ment Film Clips (P. 19), books (P. 29) and re- 
corded music (P. 30-31) as special facilities for 
making your engagement of ‘‘Bambi’’ a big event 
to all school-going, library-visiting youngsters. 


EXCITEMENT IN STORE 


. . . the retail store, that is. A tremendous line-up 
of toys, games, housewares, books and records 
makes ‘‘Bambi’’ a retail bonanza. Work out ar- 
rangements with department stores, record shops, 
children’s wear shops, book stores, etc., for a 
community-wide ‘‘Bambi’’ event, including every- 
thing from a merchant’s co-op ad (P. 16) to cross- 
plugs and exciting contests. 


And allow them to vary their message so that 
1 ERP RCE OER 3, Set 92 Magri If you would : nue cA: vac — a 
Hine INTOFMATION: AOU 8. Shik. ence cs cues » @ . ayy sours : anes _ _.. 
Our Next attraction, call t.ho a 

RECORDED MUSIC, MUSIC, MUSIC 
RECORDED WS. 15° Che feb ear karan? oo Theatre. The song favorites from Walt Disney’s “Bambi” 
BS 1S es ee Oe Theatre. We are proud to announce that today’s fea- & 


are now in release on several Disneyland record- 
ings (See P. 30-31). Work closely with your Dis- 
neyland-Buena Vista Distributor in setting up local 
tie-ins, contests and promotions. 


‘BAMBI’ FUN FLIES HIGH ON THEATRE IMPRINT BALLOONS 


FROM OAK RUBBER CO. 


Our featured attraction is Walt Disney’s 
‘““Bambi,’’ an excitement-and-fun-filled all- 
cartoon feature for the whole family. ‘‘Bam- 
br’ showtinies are’ 23.08 Fie ON Se 


ture attraction is Walt Disney’s fun-filled all- 
cartoon favorite, ‘‘Bambi,’’ the entertainment 
experience of a lifetime. ‘‘Bambi’’ starts at 
SS HAN Mth BA At For other information 
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Theatre imprint balloons, an 
exciting way to reach the 
youngsters, are available at 
attractive rates. Take advan- 
tage of this ‘‘Showmanship 
Media’’ opportunity. 


‘BAMBI’ BALLOON ORDER BLANK 
Style 22-070 B IMPRINTED BALLOON 


OAK RUBBER CO. LS a Wee SRR, 2 eet 
Ravenna, Ohio 44266 
Attn: Mr. Perry Williams, Sales Mgr. 


Rieasexsend, me ow sj ae ey ee imprinted ‘‘BAMBI” 
balloons, shipping prepaid, at— 


$14.00 per 500 
$25.00 per 1000 


22-070 B 


7-inch diameter round balloon, assorted 
colors, imprinted on two sides. First side 
imprint as shown at right. Second side 
imprint is theatre copy, in three or four 
lines 


| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
Enclosed is my check (or money order) for$......................... | 
made payable to Oak Rubber Co. : 
| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 
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ENCHANT THE TV TOTS 


Nothing will win your young television viewers for 
“‘Bambi’’ like a little bit of the motion picture 
itself. And if you are running a special TV promo- 
tion (see right), you can add entertainment to the 
contest excitement. All this can be done with the 
FREE ‘‘Bambi’’ Entertainment Film Clips (P. 19). 


BAMBI’S IN THE CHIPS 


Regional potato chip companies all over the coun- 
try are tying in with Walt Disney’s ‘‘Bambi,”’ giving 
you an opportunity for supermarket tie-in promo- 
tions. The impact premium is a set of full color 
iron-on decals of the ‘“‘Bambi’’ characters, and 
the purchase offer is a ‘‘Bambi’’ album. You can 
set up an additional contest or drawing (of potato 
chip package labels) for additional prizes offered 
by the supermarket and the potato chip distributor 
(See P. 23). 


GO NABISCO 


You have a brand name leader going for you when 
you tie in locally with Nabisco. Set up a display 
of the ‘‘Bambi’’ Puppet Show that Nabisco is offer- 
ing in boxes of Wheat Honeys and Rice Honeys. 
Stimulate interest that can be turned into contest 
participation (‘‘the best idea for a puppet show’’) 
and want-t»-see excitement. (P. 22) 


FAMILY (SEWING) CIRCLE 


The ‘‘Bambi’’ sewing kits offered by Family Circle 
Magazine have tremendous homemaker appeal. 
the products going to a children’s home, or offer 
them for sale with the proceeds going to charity. 
(See P. 24) 


MAKE TV YOUR CONTEST MEDIUM 


Hold a television promotion in which youngsters 
are invited to send in ‘‘their’’ drawing of BAMBI. 
The drawings should be a simple pencil or pen 
sketch of Bambi. All youngsters like to draw and 
this would undoubtedly add considerably to the 
value of the promotion. You can use the coloring 
contest (P. 17) as the basis for the drawings. 


The entry, with the youngster’s name and age, 
would be mailed to ‘‘Bambi’’ Contest in care of 
television station. At the end of the contest period, 
the station would hold a drawing from among all 
entries received and some future artist or artists 
would receive a prize or prizes. 


In order to spur the youngsters (with aid of 
parents) to greater effort, there should be two 
categories: One prize strictly on the lucky drawing 
and the other on the actual merit of the sketch 
itself. And finally, there should be at least two 
age groups; 4 to 7 years of age and 8 to 12 
years of age. 


Your best vehicle for this promotion is a single 
popular children’s TV program, as opposed to a 


station-wide effort. 


It’s simple, easy and everyone qualifies. 


PET SHOP TIE-IN 


‘Bambi’ is a natural for tie-ins with pet shops. 
Service the shops with window cards and stills, 
especially those of Thumper, Flower and the birds 
(and any other popular selling animals). 


THUMPER JUMPER CONTEST 


You've heard of Mark Twain’s celebrated leaping 
frog of Calavaras County. Now make way for the 
champion Thumper Jumper of your area. Publicize 
your rabbit jumping contest at least two weeks in 
advance so youngsters can start training their pet 
rabbits. Offer a good assortment of prizes to 
make it all worth the effort. 


SKATING RINK TIE-IN 


A built-in tie-in with skating rinks. Provide them 
with the highly amusing still of Bambi learning 
to ice skate with Thumper. Caption it with: ‘SAND 
YOU THINK YOU’VE GOT PROBLEMS!”’ and dis- 
play it near the refreshment stand or equipment 
rental shop. 


MATCH THE PICTURE 


Have the pictures of Bambi, Flower and Thumper 
printed in the local paper. Offer prizes to the 
person(s) sending in a snapshot of a live animal 
in the situation or position similar to that of the 
cartoon character. Example: match the. shot of 
Bambi looking at the butterfly on his tail, Flower 
sniffing the. Daisys. and/or Thumper becoming 
“‘twitterpated’’ by the charms of his girlfriend. 


essai 


Bring The Fun And Laughter Right Into Your Lobby 


WITH THESE COLORFUL FLAGS AND BANNERS IN DELUXE FLUORESCENT SATIN! 


THREE COLOR 
USHER’S BADGES. 


Let your staff herald 
this wonderful motion 
picture with these 
badges. Priced at 50 
cents each. 


3-PIECE STREAMER. An attractive 17’ banner, priced at $21.50 each. 


SECTIONAL VALANCE. $2.15 per running foot. Minimum order—10 feet. 


Manufactured by 
NATIONAL FLAG 
COMPANY 
43 West 21st Street 
New York 10, N. Y. 

In U.S.A. also order from 
your nearest 
NATIONAL SCREEN 
SERVICE office 
In Canada order from 
CONSOLIDATED THEATRE 
SERVICES 
120 Wellington St. W 

Toronto, Ontarto 
Canada 


AUTO BUMPER BANNER: $1.00 each. (Minimum order—15 pieces). Free theatre imprint. 
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THE OFFER 


MILLIO 
XES 


INITIAL 
DISTRIB 


~_ 
ad 
- 


In each box of Wheat Honeys and Rice Honeys there is an easy-to-make full- 
color puppet of one of the characters from Walt Disney’s Bambi— Flower the 
Skunk, Owl, Stag, Thumper the Rabbit, and Bambi himself. In addition, the 
Wheat Honeys box becomes a ticket office, and the Rice Honeys box becomes 
a stage. Both boxes have cut-out admission tickets, instructions, and a 
“Story of Bambi.” 


IN NATIONAL ADVERTISING 


TELEVISION—Nabisco has prepared a 60-second television spot incorporating art and 


Each box gives many impressions—on the shelf, on the breakfast table, and 
among the youngsters when they work, play and trade with these exciting 


premiums. 


YOUR CONTACT 


is listed below. Work with him in set- 
ting up your local campaign effort. 


G. J. Coleman* 
(Gerry) 


S. W. Harrison** 
(Steve) 


Mario D. Defazio= 


W. P Lewis** 
(Bill) 


R. J. Peterson* 


L. Bartel** 
(Leo) 


L. G. Sullivan** 
(Leo) 


W. L. Snow** 
(Bill) 


Vincent R. lannelli* 


D. W. Woodbury* 
(Dave) 


D. V. Brown** 
(Dave) 


W. C. English** 
(Warren) 


W. E. Dehn** 
(Bill) 


J. A. Guinan** 

(Joe) 

Richard E. Gardner+ 
James M. McCoy+ 
B. F. Stevens** 


(Bernie) 
Richard M. Roach= 
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EASTERN REGION 


70 Chestnut Ridge Rd. 
Montvale, N. J., 07645 


70 Chestnut Ridge Rd. 
Montvale, N. J.,07645 
100 Lakeview Terrace 
Ramsey, N. J. 


12 Main Street 

Room 14 

Natick, Mass. 01760 
78 Harold Parker Road 
Andover, Mass. 01810 
12 Main Street 

Room 14 

Natick, Mass. 01760 
70 Chestnut Ridge Rd. 
Montvale, N. J. 07645 
885 Flatbush Ave 
Brooklyn, N.Y. 11226 


25 South Violet Street 
Bethpage, L. I., N.Y. 11714 


ATLANTIC REGION 


The Benson 
Jenkintown, Pa. 19046 
Lusk Building 

929 Park Ave. 
Pittsburgh, Pa. 15234 
243 Urban St. 

Buffalo, N.Y. 14205 


7120 Southfield Ave. 
Room 5 

Cleveland, Ohio 44109 
The Benson 

Jenkintown, Pa. 19046 
433 West Monument Ave. 
Hatboro, Pa. 19040 

2459 — 77th Avenue 
Philadelphia, Pa. 19150 
111 W. Susquehana Ave. 
Towson, Md. 21204 

8202 Woodside Court 
Baltimore, Maryland 21234 


201-391-4300 


201-391-4300 


617-OL 3-7411 


617-OL 3-7411 


201-391-4300 


212-IN 9-3935 


215-WA 7-4155 


412-LO 1-7071 


716-TX 4-3636 


216-661-6162 


215-WA 7-4155 


301-823-205 


E. RP Wehs** 
(Ed) 


D. B. Taylor* 
(Don) 


F. F. Bickerstaff** 
(Bick) 


W. J. Hammond** 
(Jack) 


Herbert H. Strickland? 


R. E. Phillips** 
(Bob) 


T. R. Plymale** 
(Tom) 


A. G. Bomely* 
(Al) 

A. E. Bishop** 
(Roy) 

PE lor: = 
(Paul) 


Charles E. Boebinger* 


R. L. Peters** 
(Dick) 


H.C. Phillips** 
(Coleman) 


M. E. Horniman** 
(Max) 


Charles S. Morset 


B. Weld** 
(Bob) 


C. H. Reed* 
(Charlie) 


*Regional Sales Manager 


scenes from Walt Disney's ‘‘Bambi,”’ with strong motion picture credits. TV spots will 
be programmed in 41 major markets nationally for a 10-week period scheduled to co- 
incide with the national release of ‘‘Bambi.’’ Millions of youngsters will see the big 
Bambi puppet show offer on Sky King and Magilla Gorilla Show. SHELF TALKERS—A 
variety of eye catching shelf talkers will be displayed in thousands of supermarkets 
across the country heralding the Nabisco offer and the Walt Disney motion picture. 


589 Altoona Trust Bldg. 
Altoona, Pa. 16601 


SOUTHERN REGION 


1488 Langston Ave., S.W. 
Atlanta, Ga. 30310 


308 Tampa Street 

Suite 271 

Tampa, Fla. 33602 

1488 Langston Ave., S.W. 
Atlanta, Ga. 30310 
1630 Line St., Apt. 4 
Decatur, Georgia 30030 
3340 Poplar Ave. 

Room 133 

Memphis, Tenn. 38111 
361 Reserve Ave 

Box 930 

Roanoke, Va. 24005 


CENTRAL REGION 
4104 N. Harlem Ave. 
Chicago, III. 60634 
107 N. Addison Road 
Addison, III. 60101 
2067 Beechmont Ave. 
Cincinnati, Ohio 45230 
1494 Verdale 
Cincinnati, Ohio 45230 


4826 W. Forest Home Ave. 


Milwaukee, Wisc. 53219 


3599 S. East St. 
Indianapolis, Ind. 46227 


25716 Schoolcraft Rd. 
Detroit, Mich. 48239 


1918 Rockcreek Lane 
Flint, Michigan 48507 


730 Stinson Blvd. 
Minneapolis, Minn. 54413 


WESTERN REGION 


440 S. Kingshighway 
St. Louis, Mo. 63109 


**District Sales Manager 


814-WI 2-5006 


404-PL 8-6680 


813-220-2245 


404-PL 8-6680 


901-GL 8-6771 


703-DI 4-1116 


312-GL 3-5371 
312-279-7600 


513-BE 1-3971 


414-EV 3-7735 


317-ST 4-3563 


313-376-4303 


612-331-4321 


314-FL 1-0800 


NATIONAL BISCUIT COMPANY—SPECIAL PRODUCTS DIVISION 


G. H. Bailey** 
(George) 


Richard L. Marshall? 


W. L. Berlemann** 
(Berle) 


Loyd J. Reding* 


C. J. Volkenant** 
(Clem) 


G. V. Lins** 
(Gordon) 


L. Winans** 
(Luther) 


J.G. McKnight** 
(Jack) 


Cam L. Jolly? 


Joseph T. Williams? 


T. P Lake* 
(Ted) 


J. V. Bystrom** 
(John) 

Philip N. Baker; 
Bruce Il. Berkj 
Paul F. Gerdtst 
Barry C. Meiklet 
H. A. Messick** 


(Howard) 


R. A. Peterson** 
(Russ) 


Dean S. Ender{ 


tAccount Representative 


70 W. Sixth Ave. 
Suite 119 
Denver, Colo. 90204 


5425 47th Street 
Lubbock, Texas 79414 
4400 S. Kingshighway 
St. Louis, Mo. 63109 
795 Hazel Valley Dr. 
Hazelwood, Mo. 63042 


3839 Merle Hay Rd. 
Des Moines, lowa 50310 


303-244-2528 


314-FL 1-0800 


515-276-5389 


5805 Nall Ave. 913 RA 2-1717 
PO. Box 1365 

Mission, Kansas 66222 

25 Broad St. 713-MI 5-1390 


Houston, Texas 77002 

1210 Old Gate Lane 

Dallas, Texas 75218 

6029 Clover Ridge 
Houston, Texas 77021 

5005 No. Independence 
Oklahoma City, Okla. 73112 


214-DA 7-3759 


PACIFIC REGION 


1267 — 14th St. 

Oakland, Calif. 94623 
2500 W. Orangethorpe Ave. 
Suite C 

Fullerton, Calif. 92633 


221 Lurelane St. 

Rialto, California 92376 
18931 Labrador St. 
Northridge, Calif. 91324 
10502 Bloomfield St. 

North Hollywood, Calif. 91602 
12583 Rosedale Dr. #C 
Colton, Calif. 92324 

49 S.E. Clay St. 
Portland, Ore. 97214 
1267 14th St. 
Oakland, Calif. 94623 


4035 Francisco Street 
Pleasanton, California 


415-452-0078 


714-879-6520 


503-BE 5-8305 


415-452-0078 


Each regional manufacturer has set 
an advertising campaign that will in- 
clude television, radio, newspapers 
and billboards. The campaigns are 
timed for the pre-Easter period to co- 
incide with the broad Easter release 
of the motion picture. 


ta Exciting Premium! 44 Speeial Offer! 


Millions of snack and potato chip 
packages will carry information about 
a special offer, and each will contain, 
as an impact premium, color trans- 
fers of the cartoon characters from 
the motion picture. 

By mailing in $1 and proof of pur- 


chase, the purchaser of a package of 
potato chips will receive an album of 
recorded BAMBI music. 

There will be large in-store displays 
and special point of sale displays 
heralding the motion picture and the 
special album offer. 


A real @ye-stopper, 
topped by Bambi, 
in thougands of 
supermarkets. 


7,500) DISPLAYS 
15,00@ POSTERS 
55,000 SHELF TALKERS 


AVAILABLE TO 
| TRES 


John E. Cain Company « Mr. Curtis Kehew, 678 Massahcusetts Ave., Cambridge, Mass. 
Mr. Charles Vose, District Manager » Maine, New Hampshire, Vermont 

124 Bonny Brier Road, South Portland, Maine 

Mr. Francis J. Loftus, District Manager e Connecticut, Western Mass. 

845 Homestead Avenue, Holyoke, Massachusetts 

Mr. Paul Gastonguay, District Manager ¢ Rhode Island, Eastern Mass. 

20 Dudley Street, Medford, Massachusetts 


Mr. James Legg, District Manager - Greater Boston 
25 Highland Street, Redding, Massachusetts 


Cain’s Marcelle Potato Chip Company, Inc. * Mr. Terry de Wood, 3224 South St., Toledo, Ohio 


Golden Flake, Inc. « Mr. Halsey Townes, 110 South 6th Street, Birmingham, Alabama 


Mr. John Stein Mr. Louis Butler 

Box 923 P.O. Box 2192 
Nashville, Tennessee Birmingham, Alabama 
Mr. Frank Lamon Mr. Tommy Craig 
4044 Chapman Highway P. O. Box 2192 
Knoxville, Tenn. Birmingham, Alabama 


Mr. Jimmy Sanders 


Mobile Alabama 


Mr. Marion Miller 
P.O. Box 138 
Montgomery, Ala. 


Clover Club Foods Company « Mr. Ron McCormick, Box 228, Kaysville, Utah 


Mr. Bill Wilson Mr. Robert Johnson Mr. Lee Bone 
220 S. Avenue ‘‘A”’ 1105 Franklin Avenue 1029 — 9th Avenue 
Boise, Idaho Las Vegas, Nevada Helena, Montana 


Mr. Howard Larkins 
1013 North 22nd Avenue 
Phoenix, Arizona 


Mr. Farlin Murri 
721 Dale Road 
El Paso, Texas 


Mr. Dick Reust 
8916 Candelaria, N. E. 
Albuquerque, New Mexico 


Mr. Nilo Jeppson 
2626 — 8th Avenue 
Greeley, Colorado 


Mr. Rod Alvey 
1600 Hoyt Street 
Denver, Colorado 


Mr. Ben Anderson 
6761 E. Opatas Street 
Tucson, Arizona 


35000 Government Blvd. 


\PREMIUMS 


> transfers of the 
4 Disney characters. 


AILABLE TO THEATRES 


TV SPOTS 
USING FOOTAGE 
FROM THE 
MOTION PICTURE 


The Dan Dee Pretzel & Potato Chip Co. « Mr. Charles Pike, 2901 E. 65th Street, Cleveland, Ohio 


Kitty Clover Potato Chip Company of Kansas « Mr. Tom Crahan & Mr. Dean Stovey, 2914 S. Spruce, 
Wichita, Kansas 

Mr. Carl Grier 

120 Northwest 5th Avenue 

Oklahoma City, Okla. 


Kitty Clover Potato Chip Company of Missouri « Robert Lippold, 4320 Clary Blvd., Kansas City, Mo. 
Morton Foods e Mr. James A. Mullin, 6333 Denton Drive, Dallas, Texas 


Mr. Sam Epstein Mr. Felix McDaniel 
3524 Broadway, S. E. 4707 Fred Wilson Road 
Albuquerque, New Mexico El Paso, Texas 


Mr. Ray Phillips Mr. Fred Hogan 
509 South Arthur 2100 North Main Street 
Amarillo, Texas Ft. Worth, Texas 
Mr. Tommy Murray Mr. Jerry Pope 
4421 Highway 44 2932 Delafield 
Corpus Christi, Texas Houston, Texas 
Mr. John Maloney 


P.O. Box 109 — 402 34th St. 
Lubbock, Texas 


Mr. Raymond Dockery 
Topeka, Kansas 


Mr. Richard Patterson 
Tulsa, Oklahoma 


Mr. Dale Carson 
P.O. Box 12356 
3900 North Harvard 
Oklahoma City, Okla. 


Mr. Don Perkins 

6650 East 44th 

Tulsa, Okla. 

Mr. David Thacker 

Airport Industrial Park Area, Box 5 
San Antonio, Texas 


Nalley’s, Inc. « Mr. Ken Kihlman, Sales Manager — Mr. Ernie Lease, District Manager 
3303 S. 35th Street, Tacoma, Wash. 


Mr. Dick Oliver, District Manager Mr. Bob Hanson, District Manager 
3201 — 4th Avenue, Seattle, Wash. 451 Charles Street, Billings, Mont. 


Mr. Earl Brammer, District Manager 
P.O. Box 2543 Terminal Annex, Spokane, Wash. 


Superior Potato Chips, Inc. « Mr. Joseph Mossok, Mr. Phil Hakim, Mr. Leonard Ramey, 14245 Birwood 
Avenue, Detroit, Michigan 


T. K. Snacks, Inc. « Mr. Jerry Woodall, 2450 Silver Star Road, Orlando, Florida 
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WILL REACH 7,000,000 Homemakers! 


: The March issue of Family Circle will bring Walt Disney’s BAMBI into millions of homes 
Sty, > and millions of families. The family audience is the BAMBI audience! Multiply the impact 

WORE Thay 7 500,000 of this promotion by making it part of your local campaign. See the exploitation pages 
of this pressbook for suggestions. 


: Fiease gion Be? 


THESE BAMBI KITS, and 
others offered by Family 
Circle, are also on sale at 
retail stores at the same 
prices listed in the mag- 
azine. For information 
contact: 


Mr. Al Rosenthal 
Paragon Art & Linen Co. 
367 Southern Blvd. 
Bronx, New York 
Phone: (212) LU 5-2881 


pel : gan Ma 
These easy 10> 


BAMBI and his ‘‘twitterpated’’ friends, Flower, Thumper and all the 
rest, appear on these sewing products to charm and delight millions of 
mothers and children. Crib quilt kit is $8, pair of matching bibs (shown 
at left) is $1.50, pillow kit is $1.80 and pajama bag kit is $3. Ensemble 
is made up of Kits No. 0522. 
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COMPLETE LISTING OF ‘BAMBI’ LICENSEES 


TOYS, GAMES AND PLAYTHINGS 


Manufacturer Address Product 

*Benay Albee Novelty Common. iecc-4 ha peeeteee ane oe Flushing Ave., Maspeth, N. Yao a ae ects Novelty hats 

= COLOMOKMS  ..2a. 85.08: Se eee ee ee morMagoG ITEwr sersey 08s... ... 2, Se ee ee Vinyl stick-on activity sets 

=Disneyland: Record: Gon... et ce en 800 Sonora Ave., Glendale, Calif. (477 Madison Ave., N. Y.)........ Records, albums, record readers, storytellers 
SGold Key ComicSes ecvevicric.n oe es SOOMMGWAVEHMINCW! YORKnINGIY ete oe nie Gos Meee 2. cee, ace Comic books 

S GOON PKCSS a5 es gine ss coe es eer ae SoOshninGwAVe wnINGW -Y On KaaINe. Veet ccc... cec ssc seebies Saske see Golden books 

“Gund ManutactuningtGOt. wens ee eee ee ZOOPRITENPAV EE BING WRYOLK, INEu Vig etc sc ccs inal: tes ere ciate osha eee Stuffed toys 

*hassenteld: Brothers Incr steed c.csar fs eens ees Pree EE ER Ve cero 5, cate an es hese feew ue nnoesntev oa Paint and frame sets, 3-D pencil craft 
*ldealPloy: CONPins.7 era eA rete, oe eee ee 184-10 Jamaica Ave., Hollis, N. Y. (200 Fifth Ave., N. Y.) ............ Inflatable toy figures 

*Kenner Products Co. (Bromo-Mint Co. Inc.) ................ Sil SycamonetSt-7 CINCINNatieOniO) ee. ee tc. cae ee Mobiles 

=Tru-Vue (Div, Of SawvelesuinG. ie :c..2 be..8 ee PLO Rm BOxt4 90 SPOntianGa One COnimren es eicotole nse cs loa 3-D film cards, viewers 

*View-Master (Div. of Sawyer’s Inc.) ......................0..00.-- POs Box’ 490) (Pottiand Oreos a. twenecc, oot ees Oe 3-D color reels/viewers 

eWhitttan. PUDISHMIN ee COnmet ei... eee eee Racine, Wisconsin. (350 Timm Ave., N.Y.) 22k. hao acne. Books, games, cut-outs, sticker fun, frame tray puzzles, activity sets 


HOUSEWARES, STATIONERY AND MISCELLANEOUS 


“Bassett Minron Goines. cee. eae ere areca cee BaSSeut AVMs litlanette 6.5... See. conn ccssccscnees sp 2x See 5 RIMS ecdeeoei ees Framed character mirrors 

*Conh-HallsMarcCom «00 eee TAO VEE TOAGWAVEAINGW AY OLKecIND Vc 0 Suit .osck oes ee ee ee eee “‘Con-Tact’’ (vinyl wall covering) 
Colgate-Ralimolivei:Cow..2....02 see ee oe oe SOO rRanksAVeMyINGW: YOK INE Yc. ec ccc..cccs Eee ““Soaky”’ liquid bath soap 

“Dexter ManutaGtunine «GOs o.2..8 1... eros Sete eee OO Stewart, st —providences R: li 2.......c:.cc:. ec Seen eee Charm bracelets, necklaces, pins 

MIDOMNBNOVAG Oa tek Sr cae sc «te cinta eee en S20'NortivFourchest:; Tippicity, Olio!.....%.....5......ee eee Die-cut wall plaques 

ce eee ea IMGs create eee CORR 1 okagiedn: Waal scr 4th St. at Gerard Ave., Philadelphia, Pa. .........00..0..0..0..cccccecceeeceees Framed needlecraft pictures 

BIVINOMPOGUCTS | IMCr ent ai een mt ce nema tere eet. AOPUMUSzol mE LOOKING Ai2emING Vite, 25) ncn oan ae Plastic coloring table cloths 

Ss Miurrraye rilltProgduGtssnCinc,, . cst eee ieee 605 aTihird:Ave=, New York aN Ay: 8 ees ©. oe ee. ee ee Sewing Kits (as seen in Family Circle Magazine) 
“Standard Household: Products. Incs=... 3. oth get yo Se Ts Ce ee ree “Scuffy” shoe polish 


WEARING APPAREL AND SOFT GOODS 


“Empire: ShieldkCo ING.4. occ) ee eee O7e— OALIIO EE BNOOKIVIN: NERY 2.0: 5 ricco ee dene Forssta iol, bebe Infants stretch sleep and play garments, stretch tights 
SE Un GPrills UMC 4 se occu sence eos c ccs eee ee eee eee ROBES COLES tmINGW YOLIGUN. Verse it: -ic.c. cco ionsc cts seeeeeer: tees Sac Girl’s shifts 
*Glenco Infants. |tems:lnCe. 2. eee ee oe ere cere PRE, IND. 55 oy sdh oo eo i ce copenny Made neg eivcsysca ere Plastic-lined terry bibs, syntillon-terry bibs 
*Little:FalisiFeltiShoe:. Coss. 4. eee eee SEL OUMSV ICING WR ONKGy fers sh: tderee. choos Liteon ee aoe ctiee Rens Children’s decorated slippers 
=Vaitex: Fabrics< Inet 2.) .22--....4e.. . eee eee PaoiWestesoth staINew York, Ni Yo cecgiecc. sesechoonksscecencsaleste ten Cut and sew apron and doll 

Wells LamontiConpinec no ee ee 6640 We Touny Aves Chicago, INLMMOIS |. c.6..s..c.c ees cece secansadedseces Children’s gloves, knitted mittens 


*These products are illustrated in this pressbook 


GUND BENAY ALBEE COLORFORMS 
MANUFACTURING CO.| NOVELTY CO. 


Stuffed Toys 


Cartoon 


CONTACT: 


Herb Torchin 
COLORFORMS 
Norwood, 
New Jersey 


CONTACT: 


Arthur Keller 
GUND MFG. Co. 
200 Fifth Ave. 

N: Y., NEV2U0010 


From Benay-Albee comes this 
distinctive Bambi hat in assorted 
colors. Sug. Ret. $1. 


CONTACT: 


Every child will want a stuffed toy for his own. As ador- Tor Sater 


able as he is on the screen, Gund’s Bambi stands 
13 inches high and is made of tan and brown plush. 
#WD 722. Sug. Ret. $5. 


Colorforms magic plastic brings to life all the fun of 
BENAY-ALBEE NOVELTY CO. Bambi’s story. There’s Bambi, Flower, Thumper and his 
25-01 Flushing Ave. sisters and wise Owl. The figures are pressed down and 
Maspeth, N. Y. they stick, lift to remove and play again. Sug. Ret. $1. 
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DOLLY TOY CO. 
Pin-Ups 


AJ 


Brighten any child’s 
room with these colorful 
die-cut laminated board 
cut-outs from Dolly Toy 
Co. Sug. Ret. $2.98. 


CONTACT: 


Carl Moser 
DOLLY TOY CO. 
320 N. Fourth St. 

Tipp City, Ohio 


_ 


og BAMB? ann ats FRIEN> 


Plastic coloring table cloths with CONTACT: 


drawings of all the favorite Disney : 

characters, including Bambi and his Martin Lawrence 
friends. Each is packaged with cray- MILO PRODUCTS, INC. 
ons and magic wipe-off cloth. Size A9 Junius St. 

49 x 40 inches. Sug. Ret. $1. Brooklyn 12, N.Y. 


Crafts 


Artistic talents come to light 
with these attractive easy to do 
paint and pencil kits. 


Bambi 3-D Pencil Craft 


Sug. Ret. $1. 
Ee ® Bambi Paint and Frame Set 
= * — Sug. Ret. $1. 
Jewelry Not Pictured: CONTACT: 
Necklace, Sug. Ret. $1. Richard Steimle 
Pictured: . DEXTER 
Pin, Sug. Ret. $1. MANUFACTURING CO., INC. 


Charm Bracelet. 


100 St : 
Sug. Ret. $1. se 


Providence 3, R.| 


CONTACT: 


a ra P. l. c INC. Sidney Brandeis 
HASSENFELD 
BROS., INC. 
P.O. Box 1059 
Framed Pawtucket, R. I. 
Bambi, Thumper and Flower are 
Needlecraft brightly brought to life in these 


framed needlecraft pictures. The 
characters are embroidered on a 
neutral background and framed 
in white. The intricate stitching 
gives each picture a 3-dimen- 
sional look. Size 5x7 inches. 
Suggested Retail 99¢. 


STANDARD HOUSEHOLD 


—$__ _—_—- PRODUCTS, INC. 


NON. CONTENTS > e - 
g T ’ 
enc | re Shoe Polish 


Bambi Baby Shoe White is a 
““Scuffy’’ shoe polish. The non- 
toxic polish, developed espe- 
cially for baby’s shoes, can be 
used by the whole family. 


Sug. Ret. 29¢ 
an 
sted CONTACT: 
“ Robert F. Ferria 
<a STANDARD 


4 


HOUSEHOLD PROUCTS, INC. 
51 Garfield Street 
Holyoke, Mass. 


\ 


IDEAL TOY CORP. 


Inflatables 


Lovable Thumper 
springs to life as a 
perky inflatable. 
Holding a bouquet of 
colorful flowers, he 
stands 25 inches 
high. Available in a 
three piece assort- 
ment, colors: green, 
yellow and blue. 
#5059-1. 

Sug. Ret. $1.98 each. 


CONTACT: fe gh ee 
Leon West, IDEAL TOY CORP., 200 Fifth Avenue, New York, N.Y. 10010 


KENNER PRODUCTS CO. 


VIEW-MASTER 
R\etel 3 ay - 


i 
Sort Sot Ben 


a : wee 
featuring 16 page 


@urtfensy's STORY BOOKLET 
iustrated 


BAMBI “4 
bi 


fe 21 ViEWMASTER 


stereo pictures 


Stereo The story of Bambi is told with 
; 3-Dimensional pictures from 
Pictures View-Master. Each Packet con- 
tains three reels; a total of 21 
colorful pictures. Also included 
is a 16-page illustrated story 
CONTACT: booklet. #B400. 
Ray Addeo Sug. Ret. $1.25. 
VIEW-MASTER DIVISION 
SAWYER’S INC. 


3500 N. Kostner Ave. 
Chicago, Illinois 


Mobiles 


Eight Walt Disney char- 
acters,including 
Bambi, Thumper and 
in sturdy mo- 
bile form can be fas- 
tened on baby’s crib or 
playpen. The figures 
are made of washable 
vinyl plastic stuffed 
with sponge rubber. 

Sug. Ret. $4.49. 


CONTACT: 


Joseph Steiner 
KENNER PRODUCTS CO. 
912 Sycamore St., Cinicnnati 2, Ohio 


Flower, 


BASSETT MIRROR CO., INC. 


Juvenile 
Mirrors 


Colorful three-dimensional 
figures of Bambi, Thump- 
er, Flower and other char- 
acters in a forest setting 
framing a mirror. #WD-4. 

Sug. Ret. $19.95. 


CONTACT: 


S. W. Morten 
BASSETT MIRROR CO., INC. 
Bassett, Virginia 24055 


COHN-HALL-MARX CO., INC. 


Wall Coverings 


Bambi and Thumper join other 
Disney favorites on rolls of ‘‘Con- 
tact’’ wall coverings. The figures 
are printed on a quilted vinyl, ad- 
hesive backed, 18-inch wide roll. 
The other characters include 
Dumbo, Snow White and the 
Seven Dwarfs, Mickey Mouse, 
Peter Pan, Donald Duck and 
many others. 

Sug. Ret. 98¢ per yard. 


CONTACT: 


Dave Silman 
COHN-HALL-MARX CO., INC. 
1407 Broadway 
New York, N.Y. 


TRU-VUE 


Picture Toys 


Bambi’s story comes to life on Tru-Vue film 
cards. The Tru-Vue projector and Stereo View- 
er sets include a selection of Walt Disney 
favorites. 


Pictured: 
Sug. Ret 
Film Stereo 
Picturer Set’ 4.5 fn. $ 2.00 


Stereo Picture Cards ...$ .39 
Project-A-Pix, 322.45... 


CONTACT: 


Jack Gell 
TRUE-VUE DIVISION 
SAWYER’S INC. 
3500 N. Kostner Ave. 


g Not Pictured: Chicago, Illinois 


Mate yGs ee ee $1.00 
Deluxe Stereo Viewer with 
Automatic Picture Changer ..$2.00 


Book and Stereo Picture Set....$3.00 
Project-A-Pix Story Sets 
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LITTLE FALLS FELT SHOE CO. 


2, 


(GSy 


EMPIRE SHIELD CO. INC. 


$ 
s 


_ §-T-R-E-T-C-H 
Swep or payee 
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ae 


eS 


oes | as COTTON 
arth 10 2s won 
14 EBS. £ 


TRETCHABLE 


Slippers 


A perky Bambi 


top of this slipper. Made of plush 
terry on foam, with a crepe sole. 
Colors: Light Blue, Pink, 


Yellow. 


#82603 Infant’ 


5 to 8 full. Sug. 
Ret. $1.80. 


#82613 Child’s sizes. 


9 to 3 full. Sug. 
Ret. $2.25. 
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peeks out over the 


S sizes,, 


FUN FRILLS INC. 


Infant's 


Smocks 
Garments 
Pictured: Captivating smocks for 


young girls. A vivid 
multi-color Bambi mo- 
tif, bright pink trim and 
matching pants. Sizes 
1 to 3 and 4 to &x. 
Sug. Ret. $1.98. 


Infant’s stretch sleep 
and play garments. In 
assorted pastel col- 
ors. Sug. Ret. $1.98. 


Not Pictured: 


Infant’s stretch 
tights. In assorted 
pastel colors. 

Sug. Ret. $1. 


CONTACT: 


Bernard Brosk 
FUN FRILLS INC. 


CONTACT: 


Donald Butterman, Jr. 


a ING. 
67 34th St. New York, N. Y. 
Brooklyn, N.Y. 


CONTACT: 


CONTACT: For the handy do-it-yourselfer, a 


Jerry Kirk : delightful cut-and-sew Bambi 

LITTLE FALLS James M. Finkelman apron and matching Thumper 

FELT SHOE CO. VALTEX FABRICS INC. stuffed doll. Sug. Ret. 59¢, set. 
St. Johnsville, N. Y. 249 W. 39th St. 
New York, N.Y. 


GLENCO INFANTS ITEMS, INC. 


Aprons and Bibs 
Pictured: 
Sug. Ret. 
A. #AP-2 Plastic cobbler apron with hanger. 
79¢ 
B. #S-250 Large plastic-terry bib 
Wi ater: ocak ee eee oe oS 59¢ 
C. #S-150 Plastic-terry tailored Bib 
WILTE ERA eer ho re ot wee 59¢ 


Not Pictured: 

640-D Large plastic-terry bib with hanger. 
69¢ 

140-D Small plastic-terry bib with hanger. 
39¢ 


CON TACT: Michael Taranto 


21 Omaha Street 
Dumont, New Jersey 


GLENCO INFANT ITEMS, INC. 


There are hours of fun and games with Whitman’s 

line of activity books and kits. A complete assort- 

ment of the merchandise is available in an attrac- 

tive floor display. It stands 60 inches high and is 

topped by a colorful Bambi header. Assortment 
7120. 


Pictured: Sug. Ret 
Flocked Press Out: Book 22.2 23.20 ee 29¢ 
Coloring Book 2.00) S24... eee 29¢ 
sticker: Fun Book 3). :2:55..cu, See eee oe 59¢ 
Not Pictured: 

Flocked Picture: Book:.2)....2.5: eee 29¢ 
MagiciSlate a) oi.) coh foc ee ee ee 29¢ 
Rrame-ray Puzzle 2...) ee ee 29¢ 
Pe PUNT OK oo... 0s. cc acccnean eR ee ee $1 
CONTACT: 

Helen Walsh 


WHITMAN PUBLISHING CO. 
200 Fifth Avenue, New York, N. Y. 


Big Golden Book 
Sug. Ret. $1 
BAMBI (illustrated) 


Little Golden Books 
Sug. Ret. 29¢ 
BAMBI 
THUMPER 


Golden Shape Book 
Sug. Ret. 29¢ 
THE BAMBI BOOK 


CONTACT: 


Bruno Quison 
GOLDEN PRESS INC. 
850 Third Avenue 
New York, N. Y. 10022 


Also available from local news 
wholesalers throughout the U. S. 


ITMAN PUBLISHING Co. 


GOLDEN PRESS INC. 


(watt Disneys 
j d 


‘aa 


GROSSET & DUNLAP, INC. 


GROSSET & DUNLAP, INC. 


GOLD KEY COMICS 


The original story of Bambi by 
Felix Salten in hard cover and 
paperback editions. 


Bambi (hardcover) 
sug. ret. $1.95 


Bambi (paperback) 
sug. ret. 50¢ 


CONTACT: 


Nils A. Shapiro 


51 Madison Avenue 
New York, N. Y. 10010 


Bambi’s exciting adven- 
tures in comic form. The 
colorfully illustrated book 
is part of the Gold Key 
Classic series. 

Sug. Ret. 12¢. 


CONTACT: 


Paul Lilly 
GOLD KEY COMICS 
850 Third Avenue 
New York, N. Y. 10022 
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BAMBI and THUMPER 


LG 773 45 RPM 
Suggested Retail 29c 


This recording tells the enchanting story of 
Bambi as he takes his first halting steps and 
utters his first words with the aid of Thumper, 
his guide and mentor. 


STORY OF 
ve. BAMBI 


with Songs from the Original Soundtrack of the Motion Picture 


LLP 309 Suggested Retail $1 3343 RPM 


This combination 24-page full color book and long 7 inch album 


playing record includes the story of Bambi and two 
songs from the motion picture. One side of the record SONGS: 
contains the text of the book, as read word for word 
by the Disneyland storyteller. The entire story is 
contained on one side of the record. 


On the other side of the record are the songs. The Little April Shower 
lyrics are printed on the inside back cover of the 
book so that the child can read them and sing along. 


Love Is a Song 


All the Songs from the 
Original Motion Picture Soundtrack 


ne Original Motion Picture Sound ° 


Hes Aone DQ 1203 3344 RPM 

LITTLE APRIL SHOWER _ | Suggested Retail $1.89 

, GAY LITTLE SPRING SONG 

| BRING YOU A SONG | : Side | Side II 
: . : Main Title Wintry Winds 
Little April Shower Let’s Sing a Gay Little Spring Song 
Gallop of the Stags | Bring You a Song 
Love Is a Song Finale 


The songs from ‘‘Bambi,’’ as written by Larry Marey and Frank 
Churchill, the team that also composed the songs for Walt Disney's 
‘Snow White and the Seven Dwarfs.” 


————_ STORYTELLER 
. i ALBUM 


ST 3903 LP 33’ RPM 
Suggested Retail $3.79 


The complete story of ‘‘Bambi’’ is in- 
cluded in the 10-page, colorfully illus- 
trated storyteller album. 


The four beautiful songs included 
in the album are: 


Love Is a Song 
Little April Shower 

Let’s Sing a Gay Little Spring Song 
| | Bring You a Song 


.. - 


04 
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A Thumping Good Line-Up of Deluxe Full Color 
POSTER and ACCESSORIES 


AVAILABLE THROUGH NATIONAL SCREEN SERVICE 


emromerreneranmrenmmee TECHINIGOLOR 
14 x 36 6-SHEET 


Look to 
the Name 


Oar DISNEY 


for the Finest 
in Family 
Entertainment 


i 


9 FULL COLOR 11 x 14 LOBBIES 


Sthavecneet*® 


tay 


rtlse 


EXCHANGE AVAILABLE THROUGH 
SETS NATIONAL SCREEN 
of 8x10 30 x 40 DISPLAYS 

black-and-white 24x60 DISPLAYS 


40 x60 DISPLAYS 
e g 24 x 82 DISPLAYS 
TECHNICOLOR’ Vy aoe ry STANDEES 


BASED GR REOK ‘GAUISN'S BEUONED BOE 


Recast NG SIS Te Reinet ike «mae as Pamir 


stills are available — 
through National Screen 


* 
3 bi m - AOR Pe SOT ROE GRRL LIS AR TE PERT Os RE Eee AT 


1-SHEET “A” 1-SHEET “B” 


Scanned from the collections of the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 


MEDIA 
HISTORY 


DIGITAL LIBRARY 


www.mediahistoryproject.org 


